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SYLLABUS
ated Colleges of Manonmaniam Sundaranar University
from the Academic Year 2026-2027 onwards)
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OUTCOME BASED EDUCATION - CHOICE BASED CREDIT SYSTEM

VISION AND MISSION OF THE UNIVERSITY
1. UNIVERSITY VISION
"To provide quality education to reach the un-reached"

2. UNIVERSITY MISSION
To conduct research, teaching and outreach programmes to improve co

ns of human living
To offer a wide variety of off-campus educational and training prog i ing the use of information

technology, to individuals and groups

3.PREAMBLE

of Commerce,
In industry, promotes
key contributor to the economic

The B.Com. Degree Programme p
Accountancy and Management. The
the growth of their profe
development of the count

4.PROGRAMME ED
In alignment with the

PEO for the graduates.

PEOQL: Developing strong pesiti learn indepeéndently the concepts in the field of study

5.PROGRAMM
Programme

TCOMES (POs)
mes for the Under Graduate Degree Programmes of the University are

articulated as under.
After the succe

should be able to ...
PO1: Comprehend the knowledge acquired and communicate the same to others

ul completion of Undergraduate Programme from the University, the learner

PO2: Analyze and compare the factual data / situation to comprehend and to critically evaluate to
find solution to the problem ahead

PO3: Apply theories and philosophies learned in solving the problem in scientific manner
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PO4: Think reflectively on the earlier activities and attempt for self-directed lifelong learning
process
POS5: Understand multicultural existence and identify the means to prolong moral/ethical values in
personal and professional life
POG6: Explore through multiple sources and get exposed to the digital technology.
PO7: Act as a responsible member in teams and practice leadership qualiti

6.PROGRAMME SPECIFIC OUTCOMES (PSOs):
PSO1: Advanced Financial Accounting Proficiency
Graduates will be able to prepare and audit financia i s entities (sole
proprietorships, partnerships, and corporations) i
Reporting Standards (IFRS) and local accounting fr.
PSO2: Statutory Tax Compliance & Planni
Students will demonstrate the ability t
and GST. They will be proficient gal tax-saving
strategies for individuals and busine
PSO3: Financial Decision
Graduates will be abl

(NPV) and Internal Rate
portfolios by analyzing ri

chniques like Net Present Value
to manage personal and corporate

e provisions of the Companies Act, Contract Act, and
isfensures that they can guide an organization through

apply costing methods—such as Standard Costing, Marginal Costing, and
Activity-Based Costing (ABC)—to determine product pricing, control organizational wastage, and assist
management in strategic internal decision-making.

PSO7: Business Research & Market Analysis

Graduates will be capable of conducting independent market research by collecting, processing, and
analyzing data using statistical tools. They will be able to present these findings in professional reports to
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solve specific business problems or identify market trends.
7. PROGRAMME DETAILS

e Eligibility Criteria : Passed +2 with Commerce and Accountancy Subjects. Besides the

regulations are to be imposed by the Government of Tamilnadu then and
there...

e Medium of Instruction : English
e Duration of the Programme : Three Years

8. EXAMINATION SCHEME

METHODS OF EVALUATION

Continuous Internal Assessment Test

Internal  ["Assignments / Snap Test / Quiz
Evaluation | Seminars

Attendance and Class Participation

5 Marks

External 7 K
Evaluation | End Semester Examination arks
0 Marks
Project Evaluation: Internal 50 Marks
External 50 Marks

Total| 100 Marks

Internal 50 Marks
External 50 Marks

Practical Examinatio

Total| 100 Marks

9. QUESTION PAPER PATERN

ND

: nMultiple €hoice questit —10 Marks
t B ans guestions’( either OR type) — 25 Marks
Parth- Five E estions ("either OR type) — 40 Marks

For UG pragramme: Lower Order Thinking ( K1, K2, & K3) — 60 % in each part

Higher Order Thinking ( K4, K5, & K6) — 40 % in each part



10. MODEL QUESTION PAPER

MANONMANIAM SUNDARANAR UNIVERSITY
TIRUNELVELI - 12

B.Com (Honours) Degree Examination
(For those who joined in July 2026 onwards)

Time: 3 Hours Principles of Marketing Max. 75 Marks

Part -A 10 X 1 =10 mar
Answer All the Questions

1 The marketing strategy that targets a very specific, narrowly defined,
specialized market segment?

K1

a) Mass Marketing b) Niche Marketing c) G
d) Behavioural Segmentation

phic Segmentation

2 Segmenting a market based on "benefit
which category?

nd loyalty" falls under

a) Demographic Segmentati
c) Geographic Segmentati

3 Which psychological co
consumer feels after ma

t describes the post-purchase anx
a difficult buying choice?

otivation, con

r buying choices K2

c) Arigid
d) Social sta

In which stage of cle (PLC) do sales growth numbers peak K1
d begin to slow i

g a high initial price for a new, innovative K1
0 are least price-sensitive?

ompetitive Pricing
i ix element relies on two-way, personal, and interactive K2
communicati sell complex or industrial goods?

a) Mass Advertising b) Sales Promotion c) Public Relations
d) Personal Selling

8 What is a primary advantage of digital media advertising over traditional media K1
advertising?
a) Lower total production costs for every campaign
b) Two-way interaction and real-time tracking of consumer data
c) Complete avoidance of visual graphics
d) A guaranteed reach to 100% of the population

9 What is the primary role of a Marketing Information System (MIS)? K1

5



a) To manage the physical assembly line of products

b) To gather, analyze, and distribute timely

c) To enforce legal regulations and penalize competitors
d) To automate online retail sales without human input

10

What type of software system is designed to collect, store, and analyze
customer interaction history to build long-term buyer relationships?

a) E-tailing b) MIS (Marketing Information System)
c) CRM (Customer Relationship Management) d) M-marketing

K3

Part-B 5 X 5 =25 marks

11

a) Explain the core functions of marketing and discuss how the
conceptualization of marketing has evolved over time. (OR)

b) Describe the criteria required for a market segment to be considere
effective and viable.

K2

12

a) Discuss the Consumer Buying Decision Process” How can marketers

actively manage and minimize post-purchase

b) Discuss about Sigmund Freud’s Theod of with general
consumer behavioral frameworks, with subconsci are leveraged in
modern brand positioning.

13

K5

a) Walk through the entire Ne
idea generation to commerci

b) Evaluate the strategic

ectives of pricing. Compare and cont
Skimming pricing strate i

with Market-Pe icing strategies

14

15

K3

b) Discuss the i
icing decisions.

K3

K6

b) Explain the different channels of distribution available for consumer goods,
detailing the roles of various channel members.

K4

18

a) What is a Marketing Information System (MIS)? Explain its primary
components and its importance to modern marketing managers. (OR)

b) Discuss the concepts and utility of Customer Relationship Management
(CRM) and E-tailing in the current retail environment.

K3

19

a) Discuss the core elements of the promotion mix. Evaluate the structural shift

K3
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from Traditional Media to Digital Media advertising. (OR)

b) Examine the various channels of distribution for both consumer goods and
industrial goods.

20 a) Explain how a robust MIS collects, processes, and deploys data to help K5
organizations navigate the global market environment and regulatory
frameworks. (OR)
b) "The modern marketplace relies heavily on digital integration and
relationship building" Evaluate.
11. CREDIT DISTRIBUTION
Part Subijects Credits
I Tamil (3 Credits) 12
1 English (3 Credits) 12
I | Core Courses and 9
Elective Courses
Foundation Course
Skill Enhancement Courses
IV TEVS
Value Education
Internship/Industrial Vigit/ Field Visit 2
\% Extension Activity 1
Naan Mudhalv 10
140




12. ENTIRE PROGRAMME STRUCTURE

B.COM HONOURS
(2026-2027 onwards)

Course . i
Part Ccl:de Title of the Course T/P/|Credi| Hours
F s
FIRST SEMESTER
Part | Language—Tamil 3 6
Part 11 English 3 6
Part I Core Paper | —-Financial Ac 5 5
Part 111 5
Part [1l | Any one 4
Any One 2
Part IV
P
T 2 2
23 30
T 3 6
T 3 4
T 6 6
Part er V- Business Law T 4 5
I-Business Environment
Part I Elective II-Human Resource Management T 3 4
Elective 11-Business Legislation
kill Enhance Course SEC -2
Part IV | Anyon Internet Technology for Commerce /
Stock Market Operation / T 2 3
New venture Planning and Development
Part IV Naan Mudhalvan Scheme — Cambridge English T 2 2
Total 23 30
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SECOND YEAR
THIRD SEMESTER
Part | Language—Tamil T 3 6
Part 1 English T 3 6
Part I Core Paper V-Corporate Accounting I T 5 5
Part Il Core Paper VI -Company Law T 4 4
Elective Ill-International Trade
Part Il |Anyone | Elective IlI- Principles of Marketing T 3 3
Elective I11- Financial Management
Skill Enhancement Course SEC -3
Any one | Computerized Accounting System / 2 2
Part IV Clearing and Forwardingdfill mport and Export
E.V.S 2
Nan Goods and Service Tax* 2
Mudhalvan
30
FOURTH
Part | 3 6
Part I 3 6
Part 11 5 5
Part 11 4 4
Part 11l 3 3
2 2
A: ing Capital Management* T
Mudhalvan
Total 24 30
FIFTH SEMESTER
Part Subject Subject Title T/P/ |CreditHours
F
Il Core IX Cost Accounting-I T 4 5
Il Core X Management Accounting T 4 5
Il Core Xl Income Tax Law & Practice T 4 5
" T Auditing & Corporate - 5 c




Governance / Project with viva **
Discipline Specific Security Analysis & Portfolio
i Elective -1/2 (Any Management / Retail Marketing T 3 4
one)
Discipline specific . -
) Strategic Management / Operations
IV Elective -3/4 (Any Research T 3 4
one)
v Naan Mudhalvan Agricultural Economy of India * T 2 2
Internship/Industrial visit/Fielg E 9
visit/Knowledge upgradatig ity # i
Total 25 30
SIXTH SEMESTER
Part Subject S t Title redit| Hours
NI | Core XIII Cost Accbunting 6
Il Core XIV Corperate Tax Pla 6
i Core XV pplica of Tally in Z ating 6
" Discipline Specific International Business/ Compa 3 5
Elective -1/2 (Any on Organisation and Secretarial Practie
Discipline Spe€ific
Il Elective -3#(Any one) glationship gement 3 5
v Naan Mu Personal Investment * 2 2
\ Extensio ivity @ 2 -
otal 22 30
ad Total 140 | 180
@ the students wh@absent / fal {@an Mudhalvan Exam (Alternative Paper).
*FASELC ad ResearchiMethodology ‘should be selected.
# It be 0O acation period (End of fourth semester) or After working hours
@ lti des NSS; ports etc..
T indicates € ester Theory exam,
indicates end semester Practical exam paper,
dicates Field work.
13. COURSES - PSOs MAPPING
Title of the Course PSO1 | PSO2 | PSO3 |PSO4 |PSO5 |PSO6 | PSO7 | Total
Score
Financial Accounting - | 3 2 2 2 15
Principles of Management 1 - 2 2 11
Business Communication 2 1 2 3 12
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Indian Economic 2 3 3 2 2 2 2 16
Development
Business Economics 2 1 1 3 3 14
Financial Accounting - 11 3 - 2 2 1 1 10
Business Law 3 - - 1 - 3 1 07
Business Environment 1 1 3 1 1 3 12
Human Resource - 3 - 2 1 2 09
Management
Business Legislation 2 3 15
Total Score of all Courses
contributing to PSO
14. DETAILED SYLLABUS
FIRST YEARy- SEMEST
CORE — . EINANCIAL ACCOUN
Subject Inst >
Code L T S Credits LS CIZ xternal Total
5 o 25 75 100
grse Outcomes
CO1 [Concept dation (K1 - Remember & K2 - Understand) Define and explain the

e double-entry system, including

fundamental ating concepts, conventions, ang
Reconciliation Statements.

the classifi ors and the neegessity of B

CO2 [Technical Applica 3 - Apply) £ ounting procedures to record transactions
in journals andiledge are subsidiarydooks, and calculate depreciation using
various method8\such as At Line and Diminishing Balance.

Analytical Ac ting (K4 Analyse financial data from incomplete records
gle Entry) andicomplex tra ons involving Bills of Exchange, Royalties, and
aims t0\determine g@ccurate profit/loss and claim amounts.

isis and Evalfiation (K5 - Evaluate & K6 - Create) Evaluate the financial
concern by synthesizing trial balance data and adjustments to construct
& Loss Account and Balance Sheet.

Finane
ealth of a SO
e final Trading, Pre

Unit Contents No. of

Hours

Fundameptals of Financial Accounting

Financigf" Accounting — Meaning, Definition, Objectives, Basic
Accounting Concepts and Conventions - Journal, Ledger Accounts—
Subsidiary Books - Trial Balance - Classification of Errors — Bank
Reconciliation Statement - Need and Preparation.

15




Final Accounts
I Final Accounts of Sole Trading Concern - Capital and Revenue 15
Expenditure and Receipts — Preparation of Trading, Profit and Loss
Account and Balance Sheet with Adjustments.
Depreciation and Bills of Exchange
Depreciation - Meaning — Objectives — Accounting Treatments - Types -
Straight Line Method — Diminishing Balance method — Conversion
| method. - . . 15
Bills of Exchange — Definition — Specimens — Disco
Endorsement of Bill — Collection — Noting — Renewal
under rebate.
Accounting from Incomplete Records — Single Entry Syste
Incomplete Records -Meaning and Feaidifes - Limitations -
v Difference between Incomplete Record§'and Double Entry Syste 15
Methods of Calculation of Profit - S of Affairs Method —
Preparation of final statements by €onv
Royalty and Insura
Meaning — Minimu
v Working — Lessor 15
Insurance Claims nt-Average clause
75

: Advanced Accounting, Sultan Chand, New Delhi.

upta, “Financial Accounting”, Sultan Chand, New Delhi.

Reference Books

and Raman: Advanced Accountancy, Himalaya Publications, Mumbai.

Tulsian, anced Accounting, Tata McGraw Hills, Noida.

Charumathi and Vinayagam, Financial Accounting, S. Chand and Sons, New Delhi.

Goyal and Tiwari, Financial Accounting, Taxmann Publications, New Delhi.

SNl I A I

Robert N Anthony, David Hawkins, Kenneth A. Merchant, Accounting: Text and
Cases. McGraw-Hill Education, Noida.

NOTE: Latest Edition of Textbooks May be Used

Web Resources
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1 https://www.slideshare.net/mcsharmal/accounting-for-depreciation-1
2 https://www.slideshare.net/ramusakha/basics-of-financial-accounting
3 |https://www.accountingtools.com/articles/what-is-a-single-entry-system.html
MAPPING OF COURSE OUTCOMES AND ROGRAMME
OUTCOMES & PROGRAMME SPECIFIC OUTCO

co PO1| PO2

CO1 3 1

CO2 3 2

COo3 3 3

CO4 3 3

TOTAL| 12 9

Subject Marks
Code L External Total
75 100

Iples of management, including its nature, scope,
management and administration. Understanding the

CO3

Examineé“and differentiate between various organizational structures, such as formal
and informal organizations, and analyse the impacts of centralization, decentralization,
and departmentalization. This involves breaking down the complexities of leadership
styles, motivation theories, and communication barriers to determine their effect on
workforce supervision and coordination.

CO4

Critically assess performance appraisal methods, such as the 360-degree appraisal,
and the impact of modern work arrangements like "Work from Home". Judge the
efficacy of controlling techniques, including Management by Exception (MBE), while

6



http://www.slideshare.net/mcsharma1/accounting-for-depreciation-1
http://www.slideshare.net/ramusakha/basics-of-financial-accounting
http://www.accountingtools.com/articles/what-is-a-single-entry-system.html

evaluating the specific challenges and contributions of women leaders in the modern
workforce

Unit Contents Hours
Introduction to Management

Meaning- Definitions — Nature and Scope - Levels of Management —
Importance - Management Vs. Administration — Management:
Science or Art —Evolution of Management Thoughts — F. W. Taylor,
Henry Fayol, Peter F. Drucker, Elton Mayo - FEudhctions of
Management - Trends and Challenges of Manageme
Qualification — Duties & Responsibilities.

15

Planning
Planning — Meaning — Definitions — Natur
Importance and Elements of Planning
I Tools and Techniques of Plannin
(MBO). Decision Making: Meani
in Decision Making — Forecasting.

Scope and Functio
pes — Planning Process
agement by Objective
istics — Types - Steps

15

Organizing
Meaning - Definitio
Importance — Ty
" Organization Chart
- Departmentalizati
and Decentralizatio

15

rganization Structure: Meaning a
Authority and ibility — Centra

Recruitment —
ods - Selection

15

ories of Leadership — Styles of Leadership -
r — Successful Women Leaders — Challenges
omen in workforce - Supervision.

ion ane Control

Co-ordinati Meaning - Techniques of Co-ordination. Control -
Characteris - Importance — Stages in the Control Process -
Requisites™ of Effective Control and Controlling Techniques -
Management by Exception [MBE].

15

Total 75
Textbooks

Gupta. B, -Principles of Management-L.M. Prasad, S. Chand& Sons Co. Ltd, New
Delhi.




9 Dinkar Pagare, Principles of Management, Sultan Chand & Sons Publications, New
Delhi.
3 P.C. Tripathi& P.N Reddy, Principles of Management. Tata McGraw, Hill, Noida.
4 L.M. Prasad, Principles of Management, S. Chand & Sons Co. Ltd, New Delhi.
5 R.K. Sharma, Shashi K. Gupta, Rahul Sharma, Business Management, Kalyani
Publications, New Delhi.
Reference Books
1 K Sundhar, Principles of Management, Vijay Nichole | Limited, Chennai
2 Harold Koontz, Heinz Weirich, Essentials of Management, Mc Hill, Sultan
Chand and Sons, New Delhi.
3 Grifffin, Management principles and applicatons, Cengage learning,
4 H. Mintzberg - The Nature of Manageri Harper & Row, New Yo
5 Eccles, R. G. & Nohria, N. Beyond th& Hype? overing the Essence of
Management. Boston The Harvagd Business S ss, India.
NOTE: Latest Edition of Textbooks sed
Web Resources
1 http://www.university@fcalicut.info/syl/ ent
2 https:// anage lanning.htm
3 https:// usinessma .com/notes ement-
notes/ ion/coordination/21392
MAPPIN OUTCO RAMME
OUTCOMES & MME SP C OUTCOMES
01| PO2| PO3 4| PO5 O1|PSO2| PSO3 PSO4| PSO5| PSO6| PSO7
- 2 1 - 1 2 - 1 1
CO2 3 2 2 1 - 2 2 2 3 2
COos3 2 3 2 1 2 2 - - 1 3 1 2 2
CO4 2 3 2 2 3 1 - 2 2 2 2 3
TOTAL | 10 | 10 7 6 8 9 3 - 6 9 5 8 8

3 — Strong, 2- Medium, 1- Low


http://www.universityofcalicut.info/sy1/management
http://www.managementstudyguide.com/manpower-planning.htm
https://www.businessmanagementideas.com/notes/management-%20notes/coordination/coordination/21392
https://www.businessmanagementideas.com/notes/management-%20notes/coordination/coordination/21392

FIRST YEAR - SEMESTER — |
ELECTIVE - I: E-COMMERCE

Subject | Subject Cate L 1Tl p | s|credits Inst. Marks
Code Name gory Hours CIA External Total
E- | Elective |, 3 4 25 75 100
Commerce |
Course Outcomes
CO1 |Define the fundamental concepts, components, and types of e-co ce, and explain how the
internet, automation, and artificial intelligence drive modern electroni iness activities.
CO2 | Apply diverse e-commerce business models (B2C, B2B, E-tailing) and et marketing

scenarios.

strategies to address consumer behavior and impl real-world

CO3 | Analyze Electronic Data Interchange (EDI
security infrastructures (like firewalls and proxy s
digital economy.

CO4 |Evaluate the ethical, social, and podi

platform.

information

rights, and design a comprehensive; S d ethically ¢ e-commerce

Unit Contents

No. of Hours

Introduction to E-Cgmmerce
Defining E - Commeérce; Main A 0 0 ce; Benefits of
E-Commerce; B s0als of Electre ommerce; Main €@mponents of E-
Commerce; Func Electronic Commerce - Process gf E-Commerce -
Types of E- Com he World Wide Web, The Integnet and the Web:
Features, Role of Autone & Artificial Intelligence ings€Commerce.

11

E-Commerce Busingss Mo€ Consumer C *d E Commerce
E-commerce BusinessgModels; Business tofConsumer (B2C) Business
Models, Major Businessito Busing 2B) Business Models, Business Models
erging E-CommetCe Areas ing. Traditional Retailing and E-
efits of E-retailing, Mode -retailing, Features of E-retailing.

11

E-Commerce g.Concepts (GASE STUDY)

The Mternet Audre pnsumer Behaviour, Basic Marketing Concepts,
Internet"Wlarketing Techno s — Marketing Strategy - E services: Categories
of E-service eb-Enabled Services, Information-Selling on the Web.

14

terchange & Security

Benefits of EDI, E nology, EDI Standards, EDI Communications, EDI
Implementation, EDIPAgreements, EDI Security. Electronic Payment Systems,
v Need of Electronig’Payment System - Digital Economy - Threats in Computer
Systems: Virus, Cyber Crime Network Security: Encryption, Protecting Web
Server with a Firewall, Firewall and the Security Policy, Network Firewalls and
Application Firewalls, Proxy Server.

Electronic Da

12




Ethics in E-Commerce

Issues in E Commerce Understanding Ethical, Social and Political Issues in E-
Commerce: A Model for Organizing the Issues, Basic Ethical Concepts, 12
Analysing Ethical Dilemmas, Candidate Ethical Principles Privacy and
Information Rights: Information Collected at E-Commerce Websites.

TOTAL 60

Textbooks

Kenneth C. Laudon, E-Commerce: Business, Technology, Societ Edition, Pearson

Education Limited, New Delhi

S. J. Joseph, E-Commerce: an Indian perspective, PHI Learning Pvt. Lt ew Delhi

David Whitley, E-Commerce-Strategy, Technologies & Applications, TMI,"McGraw-

Hill, London h ¢

Kamlesh K. Bajaj, E-Commerce- The cutting edg siness, TMH, McGraw-Hill, Noida

W Clarke, E-Commerce through ASP - BPB, Wrox F er, Mumbai

Reféhkence Books

Agarwala, K.N. and D. Agarwala, B g the Net: Wha ow’s Of E-

Commerce, McMillan Publisherdndia Pvt. Ltd"&Chennai

Ravi Kalkota, Frontiers of E- merce, TM, Pearson Education Ne i

Elias M Awad, Electronic Co erce: From Vision to Fulfillment. P g Pvt. Ltd., New
Delhi

Mathew Reynolds, Be@inning E
Wrox Publishers, Mumbai

ASP, SQL Server 7.0 & MTS,

J. Christopher We heodore H. K Clark Global Electro
Studies, The MIT RFess bridge, London

Commerce- Theory and Case

\ Web R8sgurces

https://www.investopedia.co e/ecommerce

https://www.webfx.conmfihdustrie ecommerce/éeommerce/basic-ecommerce-marketing-
acepts/

-in-ecommerce/

jon.com/thesimportance-G

A e

IAPPING OUTCOMES AND ROGRAMME
DUTCOMES & DGRAMME SPECIFIC OUTCOMES

CO | po1f@e2| PO3| PO4| POS| POS| PO7|PSOL| PSO2| PSO3 PSO4| PSOS| PSOB| PSO7
Cco1 3 1 - 2 1 - - - - 2 3 -
co2 | 2|3 2 | - 1212 - - 2 - 3 3 -
COos3 2 3 3 - 2 3 2 1 - 2 1 2 3 2
CO4 1 3 2 2 3 2 3 - 1 - - 3 3 2
TOTAL| 8 |10 | 7 4 519 8 1 1 4 1 10 | 12 4

3 — Strong, 2- Medium, 1- Low
6


https://www.investopedia.com/terms/e/ecommerce.asp
https://www.webfx.com/industries/retail-ecommerce/ecommerce/basic-ecommerce-marketing-concepts/
https://www.webfx.com/industries/retail-ecommerce/ecommerce/basic-ecommerce-marketing-concepts/
https://techbullion.com/the-importance-of-ethics-in-ecommerce/

FIRST YEAR — SEMESTER - 1

ELECTIVE - I: INDIAN ECONOMIC DEVELOPMENT

Subject Inst Marks
Code L T P S Credits Hours CIA External Total
4 3 4 25 75 100
Course Outcomes
CO1 |Define and explain the fundamental concepts of economic gro evelopment metrics (HDI,

PQLI), national income accounting, public finance structure
developed and developing nations.

of money supply across

CO2  |Apply theoretical frameworks, such as the Theory of Demographic Tran and principles of
public debt/expenditure, to interpret real-world eco e various budgetary
deficits (Fiscal, Revenue, and Primary).

CO3 Analyze the interrelationship between popul ent, and
sectorial contributions to National Income, inflation and
deflation on an economy.

CO4  [Evaluate the effectiveness of fiscal supply and the impagt of taxation
and deficit financing on the over, ental trajectory0¥a nation

Unit Hours

and Development.
ent of Economic
ality of Life Index, 12
re- Factors affecting

opment. Mea
gita Income, Basic Needs, Physical
ex and Gender Empowerment M

12

e - Concept, types of measurement,
Constant and Current Prices. Sectorial 12

Revenue-So
Public Expendi

s, Direct and Indirect taxes, Impact and Incidence of Taxation,
assification and Cannons of Public Expenditure, Public

v Debt- Need, Sourees and Importance, Budget-Importance, Types of Deficits - 12
Revenue, Budgefary, Primary and Fiscal, Deficit Financing.
Money Supply
Theories of Money and Its Supply, Types of Money-Broad, Narrow and High
\Y/ Power, Concepts of M1, M2 and M3. Inflation and Deflation -Types, Causes and 12
Impact, - Price Index- CPI and WPI, Role of Fiscal Policy in Controlling Money
supply.
TOTAL 60




Textbooks

Dutt and Sundaram, Indian Economy, S. Chand, New Delhi

V.K. Puri, S.K. Mishra, Indian Economy, Himalaya Publishing house, Mumbai

Remesh Singh, Indian Economy, McGraw Hill, Noida.

Nitin Singhania, Indian Economy, McGraw Hill, Noida.

gl w | N

Sanjeverma, The Indian Economy, unique publication, Shi

Reference Books

Ramesh Singh, Indian Economy,

2
3
4

Mier, Gerald, M: Leading issues_i

5

MAPPING
OUTCOMES& PROG

D ROGRAMME
CIFIC OUTCOMES

PSO1|PSO2| PSO3| PSO4| PSO5| PSO6| PSO7

2 2 2 1 1 1 1
1 3 3 2 2 2 2
1 2 3 1 2 2 3
2 3 3 2 3 2 3
10 6 10 11 6 8 7 9

3 — Strong, 2- Medium, 1- Low


http://www.jstor.org/
http://www.indiastat.com/
http://www.epw.in/

FIRST YEAR - SEMESTER — |

ELECTIVE - I: BUSINESS ECONOMICS

Subject Inst Marks
Code L T P S Credits Hours CIA External Total
4 3 4 25 75 100

Course Outcomes

COl1 [(Conceptual Foundation (K1, K2) Describe and ex
economics, including wealth/welfare/scarcity views, law of de
of utility, production functions, and the characteristics of various

fundamental theories of
and supply, concepts

CO2 |Quantitative & Economic Application (K3)Apply economic prig@iples such as the
discounting principle, elasticity of demand, inal utility to
solve business problems, calculate consu ket models

CO3 business cycles (inflatio

etc.) on organizational performan ionships between pro

different time periods and
CO4 | strategic Evaluation
methods and demand f
optimize production effi

nthesis (K5, K6) Evaluate the
asting techniques to formulate com siness strategies,
y by mitigati i ies of scale, and design pricing policies

Unit No. of
Hours
Introductio
Introduction t d Scarcity Views on
Economics — Pasiti i cs - Definition — Scope and
Importance of i ics - Concepts: Production Possibility
i jng Profit and Economic Profit — 12
ime and Discounting Principles —
cle: Inflation, Depression, Recession,
of Demand - Demand Analysis: Demand Determinants, Law of
I xceptions. Elasticity of Demand: Definition, Types, 12
ignificance. Demand Forecasting - Factors Governing
sting - Methods of Demand Forecasting, Law of Supply




Consumer Behavior

Consumer Behavior — Meaning, Concepts and Features — Law of
Diminishing Marginal Utility — Equilibrium Marginal Utility — Coordinal
and Ordinal concepts of Utility - Indifference Curve: Meaning,

Discrimination, Dete
Competition

i Definition, Assumptions, Significance and Properties — Consumer’s 12
Equilibrium. Price, Income and Substitution Effects. Types of Goods:
Normal, Inferior and Giffen.
Theory of Production
Concept of Production - Production Functions: Linear and No inear
Homogeneous Production Functions - Law of Variable Propo -
v Laws of Returns to Scale - Difference een Laws of var 12
proportion and returns to scale — Econogilés of Scale — Internal a
External Economies and Diseconomies er’s equilibrium.
Market Structure
Price and Output Determinati
Period and Long Period
Policy, its importanc
\Y Determination  unde 12

60

Econo#miics, Himalaya Publishing House, Mumbai.

Reference Books

New Delhi:

Peter Mitchelson and Andrew Mann, Economics for Business-Thomas Nelson Australia

Chennai.

3
4 Ram singh and Vinaykumar, Business Economics, Thakur Publication Pvt. Ltd, Chennai.
5 Saluram and Priyanka Jindal, Business Economics, CA Foundation Study material,

NOTE: Latest Edition of Textbooks May be used

Web Resources

6




1 https://youtube.com/channel/UC69_-P77nf5-rKrjcpVESQQ
2 https://www.icsi.edu/
3 https://www.yourarticlelibrary.com/marketing/pricing/product-pricing-
objectives-basis-and-factors/74160
MAPPING OF COURSE OUTCOMES AND ROGRAMME
OUTCOMES & PROGRAMME SPECIFIC OUTCOMES
(6{0)
CO1
CO2
COo3
CO4
TOTAL
Subject g?rks I
Code CIA xterna Total
25 75 100

se Payment Systems and Settlement Mechanisms Execute and implement

ic global payment methods, such as IMPS, AEPS, and RTGS, by
applying the riate protocols for RuPay security and Cheque Truncation Systems in
real-world bankihg scenarios.

CO3

Integrate Mabile Banking and Security Protocols in E-Commerce Apply internet and
mobile banking features to corporate and individual retail contexts, while utilizing
cybersecurity measures, Blockchain technology, and cryptocurrency concepts to safeguard
digital transactions against fraud.

CO4

Analyse Terminal Infrastructure and ATM Network Planning Analyse the operational
efficiency of POS terminals, Cloud-based systems, and ATM/CDM networks (Brown vs.
White Label) to optimize onsite/offsite deployment and evaluate the effectiveness of

surveillance and fraud prevention strategies.

6


http://www.icsi.edu/
http://www.yourarticlelibrary.com/marketing/pricing/product-pricing-

Unit

Contents No. of
Hours

Digital Banking Products
Digital Banking —Meaning — Features - Digital Banking Products -Features -
Benefits — Bank Cards —Features and Incentives of Bank cards - Types of Bank
Cards — New Technologies- Europay, Master and Visa Card (EMV)-Tap and 6
Go, Near Field Communication (NFC) etc. - Customer Education for Digital
Banking Products -Non-Performing-Asset (NPA).

Payment System
Overview of Domestic and Global Payment syst€éms Pay and RuPay
Secure — Immediate Payment Service (IMPS)-Nationalkinified USSD

Enabled Payment System (AEPS)- Cheq
Time Gross Settlement Systems (RTG

Corporate and Individ
Merchant sites.

Risk Management a
Technology-Types -

rauds - Cyber Crime - Cyber chain
pto currency and Bitcoins.

Approval processes for
are - Software - User 6

d Services - Proprietary, Brown Label
DM Network Planning - Onsite / Offsite - 6
raud Prevention.

Total 30

Faculty member wi
students and thes

Recent Trends in Digital Banking
art the knowledge on recent Developments in Digital Banking to the
omponents will not cover in the examination.

Text Books:
1. 1IBF, 2019. Digital Banking. Taxmann Publications, New Delhi
2. Gordon E. &Natarajan S. 2017 Banking Theory, Law and Practice. 24th
Revised Edition. Himalaya Publishing House, New Delhi
3. Ravindra Kumar and Manish Deshpande. 2016 E-Banking.PacificBookslnternational,2016.
4. UppalR.K.2017 E-Banking: The IndianExperience.BhartiPublications,2017.

6



Supplementary Readings:
1. Arunajatesan S 2017 Technology in Banking Margham Publications Chennai.

2. Digital Banking 2016 Indian Institute of Banking and Finance, Pvt
Limited New Delhi.

3. Indian Institute of Banking and Finance, 2016, General Bank Management, McMillan,
Mumbai

4. Subba Rao S and Khanna. P.L 2014 Principles and Practice of Bank Management,
Himalya Publishing House, Mumbai.

Web Reference:

1 https://ebooks.lpude.in/commerce/bcom/term 4/DCOM208 BA
D PRACT ICE.pdf
2 http://lwww.himpub.com/documents/Chapter18594pdf.

G_THEORY_AN

CO  Ipo1 S07
cor |3 1
3 2
CO2
cos |2 2
cos |3 3
L 11 8
3 — Styong, 2- Medium, 1- Low
ill Enhancement Course -1
MS OFFICE
Subject Inst Marks
Code L S Credits Hours CIA Exter_nal Total
(Practical)
50
2 2 50 (Internal 100
Examiner)

Course Outcomes

After the successful completion of the course, the students will be able to:

CO1:| Describe the fundamental components of the Microsoft Office Suite and identify the

6


http://www.himpub.com/documents/Chapter1859.pdf

basic tools for document formatting, spreadsheet navigation, and presentation setup.

CO2:

Apply advanced formatting techniques, mathematical formulas, and logical
functions to solve routine data processing and document styling tasks.

COa3:

Analyse complex datasets using financial and date-time functions in Excel, and
examine document structures to implement security features like encryption and
Mail Merge.

CO4:

Evaluate the effectiveness of different visual layouts and de5|gn comprehensive
professional documents, automated spreadsheets, and interacidve presentations from
scratch.

Unit

Contents

Microsoft Word -1
Working with Microsoft Word: Constr
Formatting a document — Alter the P
Borders — Headers &Footers — Pag

No. of
Hours

Microsoft Word -11
Applying Templates -
Art, Clip Arts, Smar; i and
Receiving Docume ing i i ecrypt a
document -Mail Mer

, setting margin, adding
ying formulae, changing
at, creating and printing a
nt format, finding total in rows
uch as Add, Subtract, Multiply and

column wi
chart, Page
and columns
Divide.

: Normal, Page Layout, Page Break View —
ool — Employing Financial Functions: PMT,
\/ — Logical Functions: AND, FALSE, IF, NOT, OR,
ext. Function —LEFT Concatenation — Using LOWER
ER — Value Function — Examining Date & Time Functionality.

Applying Auto-content wizard to Create and Store a presentation - Design
template #Creating a Blank presentation — Opening a Previously- made
presentation — Adjusting the Background— Choosing the Presentation Layout —
Establishing the Presentation Style;

Total




List of Practical:

MS-WORD
1. Enter the chairperson's speech, auditor's report, minutes and agenda, and
implement the following processes: emboldening, underscoring, varying font
size, adjusting the style, altering the background and text color, varying line
spacing, verifying spellings, arranging, adding headers and footers, inserting
pages and page numbers, finding and replacing words.
Prepare an invitation for the college function using text box
Prepare a class time table and perform the following o
table, data entry, alignment of Rows and Columns, inserting an
rows and columns, and Changing of Table Format.
4. Prepare a shareholders’ meeting letter for 10 me
5. Prepare Bio-Data by using Wizard and Templ
MS-EXCEL

clipart.

wmn

1. Generate aroster of your class (a minimum of5 to d perform the following
activities: Data entry, Grand total, iIng through arithmetic
and logical functions and sortin

3. Prepare a declaration o
compound interest estim
and logical functi

NPER, PV,
5. Generate an

MS-POWERPOINT

utilizing an organi
. Create slides for t nown television network. The

ure Presentation featuring animation and
elop multiple slides, alter background color, and in

Fundém tals of Information Technology & MS Office by Bhullar
MS, RamanpreetKaur, Edition2015, Kalyani Publishers Ludhiana

3. Excel2019—AII-in-%ne by Lokesh Lalwani, Edition 2019,

BPBPublications;1 edition(1Jauary2019); BPB Publication
4. Jordan Gold meter 2014Advanced Excel Essentials Friends of a Press USA

Supplementary Readings:
1. Sterling Libs Fcca 2016 Advanced Excel: How to use V lookup & Index Match function
6



Straight Publications USA
2. Chris Urban 2016 Advanced Excel for Productivity USA
3. Lokesh Lalwani 2019 Excel 2019 All in One); BPB Publication USA

4. RituArora2018 AdvancedExcel2016 BPB Publications New Delhi

Web Reference:

1 https://www.klientsolutech.com/list-of-microsoft-word-exercises-for-students/

2  https://iwww.guru99.com/logical-functions-operators-and-conditions-in-excel.html

3 https://www.educba.com/text-function-in-excel/

4 https://www.cours-gratuit.com/powerpoint-courses/ms-po
college-students-pdf

Distribution of Marks:

Internal Breakup (50 Marks)

Lab Record Notebook - 15 Marks
Continuous Lab Performance / Obsery,
Model Practical Examination - 15
Attendance & Discipline - 5 Marks

External Breakup (50 M
Writing Procedure / St
Execution & Techni
External Viva-Voce

PSO6 | PSO7

3 — Strong, 2- Medium, 1- Low


http://www.klientsolutech.com/list-of-microsoft-word-exercises-for-students/
http://www.guru99.com/logical-functions-operators-and-conditions-in-excel.html
http://www.educba.com/text-function-in-excel/
http://www.cours-gratuit.com/powerpoint-courses/ms-powerpoint-exercises-for-

FOUNDATION COURSE (OR) BRIDGE COURSE
FUNDAMENTALS OF BUSINESS STUDIES

Marks
Subject i Inst.
E I
Code L T P S Credits Hours CIA xterna Total
2 2 25 75 100
Objective
The bridge course aims to act as a buffer for the new entrants objective
to provide adequate time for the transition to hard core of d S. This

gives them a breather, to prepare themselves before the onset of course
year degree programmed.

Course Out
After the successful completion of t
COo1 Describe the fundamental concepts of ¢
and explain the principles of the barter syste
CO2 Apply double-entry accoug ules to clas
liabilities or product prigifig™based @m,established le
CO3 Analyse the relationSimp between atcounting and Ine the
hindrances to trade and the effectiveness of various adver
CO4 Evaluate the resideftial status and ta bsofor filing retur d formulate 4
comprehensiye ent euri it plan based on business

characteristics.

, bookkeeping, and ma
counting types.

Unit \ Contents No. of
Hours
Commerce-ntrod ) e
Definition off€omnie portance of Commerce - Meaning of barter
system — busiagss — ind trade - hindrances of trade - branches of
Commerce. 6
ntroduction:

Book ganing -Definition —Objectives; Accounting - Meaning —

T Definition -G s, Importance, Advantages and Limitations; Methods
ot MAccounting - Entry and Double Entry - Meaning of Debit and 6
Credity: Types of Accounts and its rules - Personal Accounts- Real Accounts
- No Accounts.

Marketin@ & Advertising:

i Marketing- Meaning, Definition - Functions of Marketing - Meaning of
Consumer - Standardization and Grading - Pricing —Kinds of Pricing - 6
AGMARK - ISl - Advertising: Meaning, Characteristics, Kinds of
Advertising, Advertising Media, Kinds of media.

Auditing & Entrepreneurial Development:
v Auditing - meaning, definition - Features of Auditing; Investigation -

6



Distinction between Accounting & Auditing - Basic Principles of Audit -
Classification of Audit; Entrepreneurial Development - Characteristics of an 6
entrepreneur - Functions of an entrepreneur -Types of an entrepreneur.

Income Tax Law and Practice:

Tax history-Types - Various Terms in Tax - Exempted Income U/S 10 -
\ Canons of Taxation - Income Tax Authority and Administration -
Residential Status - Slab Rate - Filing of Returns. 6

Total 30

*Note: For FC consider only Meaning and Characteristi of the items and it does

not cover problem aspects.
Text Books:

1. L.M. Prasad, Principles of Management, 2022

2. S.P.Jainand K. L. Narang 2023 Financi
Delhi.
3. Dr. N. Rajan Nair, 2023 Marketing, Sultan Ch

4. Jayashree Suresh, (Reprint
Publications. Chennai

5. Sundar K. and Paari, 2016,

6. T. Srinivasan 2024 Inc
Chennai.
MAPPING OF COURS MME

Delhi.
New

hand &Sons Co. Ltd,
unting- I, Kalyani Publis

ns. New Delhi

TOTAL 7141|1819 10| 10 8 8 8 9 7

3 — Strong, 2- Medium, 1- Low




FIRST YEAR — SEMESTER — 11

CORE —111: FINANCIAL ACCOUNTING-II

i Marks
Subject L T p Credi Inst. I
Code redits Hours cia | BXtermal | o)
6 6 6 25 75 100
Course Outcomes
co1 | ldentify and explain the fundamental concepts of rchase, Branch accounting,

CO2

Debtors systems).

CO3

Analyze the financial impact of
examining goodwill treatment and 4910

death of a partner.

CO4

in partnership structur
during the admission, r

he Garner vs. Mur
eal distribution

rule and
edules for

lation of Interest 18
ing Account -

- Debtors system -

holesale Profit and
n Branches excluded). 18
of a Partner — Treatment of 18

Goodwill —Retirement of a Partner —

ship - Methods — Settlement of Accounts

ing Losses and Assets — Realization account — Treatment of
aration of Balance Sheet - One or more Partners 18




Accounting Standards for financial reporting (Theory only)
Objectives and Uses of Financial Statements for Users-Role of
Accounting Standards - Development of Accounting Standards in
\ India 18
Role of IFRS- IFRS Adoption vs Convergence Implementation Plan in
India- Ind AS- An Introduction - Difference between Ind AS and IFRS.

TOTAL 90

THEORY 20% & PROBLEMS 80%

Textbooks

1 Radha swamy and R.L. Gupta: Advanced Accounting, Sultan Chahd, New Delhi.

M.C. Shukla T.S. Grewal & S.C. Gupta, Adyance Accounts, S ChandiPublishing, New
2 Delhi.

3 R.L. Gupta and V.K. Gupta, “Financial Ac¢ o”  Sultan Chand, New D&

4 S P Jainand K. L. Narang: Finamcial Accounti alyani Publishers, NewBelhi.
5 T.S. Reddy& A. MurthgFinancial A8gounting, Marg blishers, Cheg
Reference Books
1 Dr. S.N. Maheswari: Einancial Acce Rublications, Noida.
2 Dr. Venkat@faman& othe ancia ounting, VBH, Chennai.
3 Dr. Ar an and Raman: Advanced Accountancy, Himalaya publications, Mumbai.

4 Tulsian, A m counting, Tata MC. Graw hills; India.

5 Charumathi am, Financia g, S. Chand and sons, New Delhi.

NOTE: Latest Edition\of Textbo ay be Used

-

Resources

ideshare.net/mcsharmal/accounting-for-depreciation-1

2 https://wWwwe : net/ramusakha/basics-of-financial-accounting

3 https.//www.accountingtools.com/articles/what-is-a-single-entry-system.html



http://www.slideshare.net/mcsharma1/accounting-for-depreciation-1
http://www.slideshare.net/ramusakha/basics-of-financial-accounting
http://www.accountingtools.com/articles/what-is-a-single-entry-system.html

MAPPING OF COURSE OUTCOMES AND ROGRAMME
OUTCOMES & PROGRAMME SPECIFIC OUTCOMES

€O 1po1|Po2 P03 | PO4| POS| POS| PO7| PSO1 | PSO2 | PSO3| PSO4 | PSOS | PSOB| PSO7
cor | 3|2 |1|2|-]1]3]| 3 - 1 1 - - -
co2 | 3|3 |2|-|1]-1]2] 3 - 2 - 2 2 -

co3 3 13| 2

CO4 3| 3 1

TOTAL | 12 | 11 6

Subject
Code

75 100

Hours
Contract, Clas on of Contract, Offer and Acceptance — Consideration —
I Capacity to tract — Free Consent - Legality of Object — Contingent 15
Contracts — Void Contract




Performance of Contract
Meaning of Performance, Offer to Perform, Devolution of Joint liabilities &

Rights, Time and Place of Performance, Reciprocal Promises, Assignment of

I Contracts - Remedies for Breach of contract - Termination and Discharge of 15
Contract - Quasi Contract
Contract of Indemnity and Guarantee
Contract of Indemnity and Contract of Guarantee - Exteaf of Surety’s
i Liability, Kinds of Guarantee, Rights of Surety, Discharge ty — 15
Bailment and Pledge
Bailment and Pledge — Bailment — Concept — Essentials - Classifica
IV Bailments, Duties and Rights of Bailor a 15
Meaning — Essentials of Valid Pledge, P Lien, Rights of Pawne
and Pawnee.
Sale of Goods Act 1930:
Definition of Contract of S
Conditions and Warrantie§* Transfer of Property — Contra
\Y/ Routes - Sale by Non- ers - Rights and duties of buyer - 15
Unpaid Seller
75
Textbooks
1 N.D. Kapoor , aws- Sultan Chand and Sons, Delhi.
2 R.S.N. Pillai —
3 M C Kuchhal &

M.V. Dhandapani,

Reference Books

1 w, CA foundation study material, Chennai.
2 Business by Saravanavel, Sumathi, Anu, Himalaya Publications, Mumbai
3 Kavya and Vi gar, Business Law, Nithya Publication, New Delhi.
4 D.Geet, Busirtess Law NiraliPrakashan Publication, Pune.
5 M.R. Sreenivasan , Business Laws, Margham Publications, Chennai.
Web Resources
1 www.cramerz.comwww.digitalbusinesslawgroup.com
2 http://swcu.libguides.com/buslaw
3 http://libguides.slu.edu/businesslaw



http://www.cramerz.comwww.digitalbusinesslawgroup.com/
http://swcu.libguides.com/buslaw
http://libguides.slu.edu/businesslaw

MAPPING OF COURSE OUTCOMES AND ROGRAMME
OUTCOMES & PROGRAMME SPECIFIC OUTCOMES

co PO1|PO2|PO3 | PO4| PO5| PO6| PO7| PSO1 | PSO2 | PSO3| PSO4 | PSO5| PSO6 | PSO7

cor (3|1 |- |-|-|al2|2]|-|-| -] -1]3]-

CO2 2 | 2|3

Cco3 2 132

CO4 2 2 2

TOTAL | 9 | 8 | 7

Marks
External

Subject L

Code Total

25 75 100

3

ess environment and explain the
social elements that influence

Constitution and government-business|
requirements and social responsibilities in a

roeconomic parameters (GDP, Fiscal Deficit) and
on strategic business decisions and market

CO4 te the influence of foreign culture and technological transfers on the Indian

Unit Contents
Hours

An Introduction

The Concept of Business Environment - Its Nature and Significance
I —Elements of Environment- Brief Overview of Political — Cultural 12
— Legal — Economic and Social Environments and their Impact on
Business and Strategic Decisions.




Political Environment
1 Political Environment — Government and Business Relationship in 12
India — Provisions of Indian Constitution Pertaining to Business.

Social and Cultural Environment

Social and Cultural Environment — Impact of Foreign Culture on
" Business — Cultural Heritage - Social Groups - Linguistic and 12
Religious Groups — Types of Social Organization — Relationship
between Society and Business - Social Responsibilities of Business.

Economic Environment
Economic Environment — Significance and Eleme
Environment - Economic Systems and their ImpdaCt of BuSiness — 12

conomic

v Macro Economic Parameters like GDP - Growth Rate of Population
— Urbanization - Fiscal Deficit — Plan Investment — Per
Income and their Impact on Business Decigfons.
Technological Environment
Technological Environment — Cofceg leaning - Features of
\ Technology-Sources of Technology D ics - Transfer of
Technology- Impact of Teghnology on gss - Status of
Technology in India- Determainants of Technol@ nvironment.
OTAL 0
Textbooks
1 C. B. Gupta, Busine vironmen aid & Sons, New Delhi
5 Francis Chérunilam, B a Publishing House,
Mumbai
3. Dr. V.G Business Environment, SBPD Publishing House, UP.
4 Aswathappa sentials of Business Environme imalaya Publishing
' House, -
5 Rosy JoshigSanga 300r & Priya N , Business Environment, Kalyani
' PublicationsgNew D

ence Books

eenakeshavpallwar, Busi Avironment, PHI Learning Pvt Ltd, New Delhi

2. hsaleem, BUisiness Envi ent, Pearson, New Delhi

Business Envirgpment, Margham Publications, Chennai

4. Namitha Business Environment, Vijay Nicole Imprints Ltd., Chennai

5 an Worthingto is Britton, Ed Thompson, The Business Environment,
' Prentice Hall, NeW Jersey

NOTE: Latest E@dition of Textbooks May be Used

Web Resources

www. mbaofficial.com

1
2 www.yourarticlelibrary.com

3 www.businesscasestudies.co.uk



http://www.mbaofficial.com/
http://www.yourarticlelibrary.com/
http://www.businesscasestudies.co.uk/

MAPPING OF COURSE OUTCOMES AND ROGRAMME
OUTCOMES & PROGRAMME SPECIFIC OUTCOMES

€O | po1|Po2| PO3| PO4| POS| POB| PO7|PSO1| PSO2 PSO3 | PSOA4| PSOS| PSOB| PSO7
col 31|22 |-|22]1]1]|1]|3/|-|1]2
CO2 3|2 23| -|22]-]2]Y]s|-|-]2
co3 3 (3|2 |1|2]3]3 2 | 3
co4 3133 |2]2]|3]S3 1] 3
TOTAL [12 | 9 | 9 | 8 | 4 | 10 | 10 4 | 10

3 - Strong, 2-

FIRST YEAR — SEMES

ELECTIVE- I SOURCE MAN

Subject .
Cone T P ( Credits CIA Total
4 25 75 100
CO1 |Definethed HRM) and explain the
foundational Prog ormation systems.
CO2 |Apply strategic meworks, including Porter’s 5£8'and context-specific HR
practices, to alig sources with Ofganizatioadlgoals.
CO3 |Analyze the mechanisms justrial relatio ding grievance redressal, disciplinary
procedures, and statatory |ak s (Trade Umipns Act and Industrial Disputes Act), to
resolve workplace conflicts.

ate the effectiviehess of orge
N and employee welfare s
ecur an organization.

al development interventions, collective
gies, and design comprehensive welfare and social

~

Unit Contents

No. of
Hours

) to HRM
RM, Objectives — Importance — Nature- Scope, Role and
Qualities of 2 Manager - Human Resource Planning - Meaning,
I Definition, Imp@rtance, Factors Affecting HRP, Process Involved in Human
Resource Plafining. Human Resource Information System (HRIS) - Job
Analysis, Need for Job Analysis, Steps in Job Analysis, Job Description and
Specification.

Introduc
Definition O

12




Strategic HRM
Definition of Strategy, Strategic Human Resource Management (SHRM),
Importance of SHRM, Difference between Traditional and Strategic Human

. Resource Management, “Best Fit” Approach Vs. Best Practices of SHRM, 12
Role of HR Strategy &Practices in National, Sectorial and Organizational
Context, Investment Perspective of SHRM, Porter’s 5 Ps Model.
Industrial Relations
Introduction to Industrial Relations - Employee Grievances Concept,
i Causes & Grievance Redressal Mechanism — Discipline - Concegpt, Aspects 12
of Discipline & Disciplinary Procedure - Trade Union t 1926 -
Industrial Disputes Act 1947.
Organisational Development and Collective Bargaining
v Organisation Climate — Organization Change - Organisa 12

Development: Definition, Meaning of Organiz
Collective Bargaining- Essentials of Effectiv:
Employee welfare

Employee Welfare: Meaning, Objectiv
\Y/ Types of Employee Welfare,
Measures, and Labour Welfare
Retirement &Other Benefits.

nal Development. -
llective Bargaining

Scope, Limitations,

Health,

5 Mamoria, C. Himalaya Publishing House,
Mumbai.

4 P. Subba Rao, ent, Himalaya Publishing House,
Mumbai.

source Management, VMP Publishers, Mumbai.

NOTE: Latest Edi of Textbooks May be Used
Web Resources

1 https://hr.univerSity/shrm/strategic-human-resource-management/
2 https://www.investopedia.com/terms/c/collective-bargaining.asp
3 https://www.yourarticlelibrary.com/human-resource-management-2/employee-

welfare/employee-welfare/99778



https://hr.university/shrm/strategic-human-resource-management/
https://www.investopedia.com/terms/c/collective-bargaining.asp
https://www.yourarticlelibrary.com/human-resource-management-2/employee-welfare/employee-welfare/99778
https://www.yourarticlelibrary.com/human-resource-management-2/employee-welfare/employee-welfare/99778

MAPPING OF COURSE OUTCOMES AND ROGRAMME
OUTCOMES & PROGRAMME SPECIFIC OUTCOMES

co PO1|{PO2|PO3|PO4| PO5| PO6| PO7| PSO1| PSO2 | PSO3| PSO4| PSO5 | PSO6 | PSO7
Cco1 311 - 1 - 2 |1 1 3 - - 1 2 -
CO2 2 1312121 -
CO3 2 |3 121]2]|3 -
CO4 2 23|22 |1

TOTAL | 9 | 9 | 7 |7 | 6| 3

SubjectCode | L | T | P

CIA | External

Total

25 75

100

CO1

ns, objects, and regulatory
oney laundering, competition,

nizational compliance.

, ulate robust risk-mitigation frameworks or legal strategies

Unit Contents No. of
Hours
s - Objects —Scope — Approval — Licensing — Registration of
Factories — Notice by Occupier — General Duties of Occupier and
Manufacturer — Measures to be Taken by Factories for Health, Safety and
I Welfare of Workers — Measures — Special Provisions Relating to 12

Hazardous Processes — Working Hours of Adults — Additional Provisions
Regulating Employment of Women in a Factory — Employment of Young
Person and Children — Annual Leave with Wages — Penalties and
Procedures.

6




Foreign Exchange Management Act, 1999

Introduction - Board Structure of FEMA — Definitions - Regulation &
Management of Foreign Exchange - Contraventions & Penalties —
Procedure for Compliance.

12

Prevention of Money Laundering Act, 2002
Definitions — Punishment for the Offence of Money Laundering -
" Obligations of Banking Companies - Financial Institutions and
Intermediaries or a Person Carrying on a Designated i
Profession - Adjudication Authorities & Procedures.

12

Competition Act, 2002
Definitions - Prohibition of Agreements- Prohi

Authorities — Penalties & Prosecution.

12

Intellectual Property Rights
Intellectual property rights (IPR) — A
of Intellectual Property Rights - Pal

v Design, Geographical Indicatign, Plant Vari

Genetic Resources and Traditional Knowledge

in India: Genesis and devg

TO 60

1 Aknhille Pathak, Legaltaspeets of business, MéGraw Hill Education, Noida
2 R.S.N. F agavathi, Legal aspects of business,/Sy Chand, New Delhi
3 Rashmi Agga RajinderKaur, leegal aspects offbusiness, Pearson Education

Limited, De
4 P.K. Padhi, [€gal asp business, PHIiLearning, New Delhi

ence Books

iader Kumarykegal aspec pusiness, Cengage Learning, Nioda

Shaw dle to busi

s law, Oxford University Press, England

4.C. Kuchhal™

uchhal, Business Law, S Chand Publishers, New Delhi

4 C.lEBansal. Business law, Taxmann, New Delhi

NOTE: Latest Editi@mof T€xtbooks May be Used

Web Resources

1 https://ldbour.gov.in/sites/default/files/Factories_Act_1948.pdf
2 https://legislative.gov.in/sites/default/files/A1999-42_0.pdf
3 https://stfrancislaw.com/blog/intellectual-property-rights/



https://labour.gov.in/sites/default/files/Factories_Act_1948.pdf
https://legislative.gov.in/sites/default/files/A1999-42_0.pdf
https://stfrancislaw.com/blog/intellectual-property-rights/

MAPPING OF COURSE OUTCOMES AND ROGRAMME
OUTCOMES & PROGRAMME SPECIFIC OUTCOMES

CO

PO1|PO2| PO3| PO4| PO5| PO6| PO7| PSO1| PSO2 | PSO3| PSO4 | PSO5| PSO6 | PSO7
Cco1 311 - 2 | 2 - 1 1 2 1 1 2 1 3
co2 31212 ]3|1]2 1 3 1 2 2 1 3
CO3 2 131213 - 3
CO4 2 1313|123 - 3
TOTAL |10 | 9 | 6 | 7 |11 | 1 12

3 — Strong,

Skill Enha
INTERNET HNOLOEY FOR CO

Subject .
Code LT P Credit CIA External

Total

3 5 75

100

Course Outcomes

CO1 | Define ba erminology and describe the vari@ls methods of connecting to the

internet, in i , high-speed, LAN i ions.

CO2 | Apply e-mailfcom d protocols communication, file transfers, and

volume contr ase ironment.

CO3 | Analyze the differences various internet services like Usenet, Mailing Lists,
and Video Conferencing to ost effective tool for specific communication

rediility of web résources and design a comprehensive search strategy|
using ines an@’web directories to extract specific information.

Unit Contents

No. of
Hours

Intern ncepts

I Introductl ternet Connection Concepts — Connecting to Dial-
up Internet Accounts — High Speed Connections: ISDN, ADSL, and
Cable Modes — Intranets: Connecting LAN to the Internet.

Unit 11: E-mail Concept
E-mail Concepts — E-mail Addressing — E-mail Basic Commands —
Sending and Receiving Files by e-mail — Controlling e-mail Volume —
Il Sending and Receiving Secure e- mail.




Unit I11: Internet Services

Online Chatting and Conferencing Concepts — E-mail Mailing Lists —
Usenet Newsgroup Concepts — Reading Usenet Newsgroups — Video
Il Conferencing. 9

Unit IV: Web Concepts and Browsers
World-Wide-Web Concepts — Elements of Web — Clients and Servers
— URL and TP —-Web Browsers — Netscape Navigator and

v Communicator-Microsoft Internet Explorer. 9
Unit V: Search Engines

V  [Search Engines — Web Directories — Microsoft Int
Searching for Information — Bigfoot, Info space, who were,
Subscriptions and Channels — Web Sites-Making use of 9

Resources — New and Weather, SportsgPersonal Finance a
Investing — Entertainment — Shopping — el, Kids, Teems, Parents
and Communities, Health and Medici ion and Spirituality.

TEXT BOOKS
1. Alexis Leon and Mathe

India, 2000.

Kamlesh N. Agarwal

the Net — An introduction
002

2. Minoli Daniel —
Delhi,

PSO1 | PSO2 | PSO3| PSO4 | PSO5 | PSO6 | PSO7
- - - - 3 - 1
Co2 1 2 1 2 3 1 2
cos |1 |23 |-]|2]2]2] - - 2 1 2 1 2
coa |2 |32 |1]|3]|2]|3]1 2 2 2 3 1 3
TOTAL | 7 | 7 |8 |3 |11|6 |9 ]| 2 | 4 5 5 | 11 | 3 8

3 — Strong, 2- Medium, 1- Low
6




SEC-2: STOCK MARKET OPERATIONS

Marks
Subject . Inst. External
Code L T P S Credits Hours CIA Total
2 3 25 75 100

Course Outcomes

COL1 | Describe the fundamental concepts of securities, risk-return trade-offs
the Indian securities market.

d the structural evolution of

CO2 | Hlustrate the mechanics of primary market floatation, including
determining the specific roles of various intermediaries in a new issue.

ing and pricing, while

CO3 | Examine the secondary market trading mechanics and the impact of SEBI re
LODR) on investor protection and market transparenc

CO4 | Evaluate the efficiency of the dematerialization pr
navigating the regulatory and procedural require

and formulate a comprehe
odern stock trading.

Prerequisite: Should have studied Commerce in

Unit

Introduction
Concept and types o

ecurities; Concept of return; Conc
and measurement of i

Develo market in India 9

Functions of
loatation- fix
Issues; Offer 9
Bankers,
Brokers,

Concept, Functions and Importan
t (IPO, FPO&OFS); Methods o

Types of Orders, Screen Based 9
and Settlement Procedure; Types of

Requirements) Regulation 2015.

Dematerialization
Demat Trading Concept and Significance; Role of Depositories and 9
Custodian of Securities in Demat Trading; SEBI Guidelines and other
Regulations Relating to Demat Trading; Procedure of Demat Trading.

Total 45

6



Practical Exercises:

The learners are required to:
1. Prepare the steps involved in pre and post management of hypothetical
case of IPO/FPO.
2. Make a comparative analysis of IPOs to identify
parameters of success and causes of failure.
3. Expose themselves to trading screen of National Stock
Exchange (www.nseindia.com) and demonstrate
a) Procedure of placing buying/selling order.
b) Trading Workstation Station (TWS) of spot mar,
(Futures and Options).
4. Learn demat trading and investment with the
help of relevant software (Working on Vi
trading platform).

inancial derivative markets

Text Books:
1.

Gordon, E., & Nataraja
New Delhi: Hi

Benjamin, G . arper Publishing.
Dalton, J. ork: Prentie Hall
Press. Mac

Machiraju,

New Age Pu


http://www.nseindia.com/

MAPPING OF COURSE OUTCOMES AND ROGRAMME
OUTCOMES & PROGRAMME SPECIFIC OUTCOMES

€O |po1|P0o2|PO3| PO4| POS| POS| PO7| PSO1| PSO2 | PSO3| PSO4 | PSOS | PSOB| PSO7
Cor |3 |21 |-1]-|1]2] - - 3 1 - 2
co2 |3 |22 |2]1 2
CO3 |3 |3 |2]3]2 3
CO4 2 3|2 |23 2
TOTAL |11 (10| 7 | 7 | 6 9

SEC-2: N ENT

Code

Subject External

Total

75

100

Course Outcomes

COo1 Describe the concepts of epreneurshi cluding idea generation techniques,
legal forms of ni d the variou tarting or acquiring a venture.

Startup India.

CO2 Apply the procedures fo tual property ection (Patents, Trademarks, Copyrights) and
execute the steps regquired t arious funding sources, including government schemes like

fundi

e market dypamics thro aphical, economical, and competitive analysis to
busingss, opportunitiésyand evaluate the criteria used by venture capitalists for

mile S,

04 luate po ss risks and harvest strategies to design a comprehensive, well-
c ived business at integrates marketing, operations, management, and financial

Unit Contents

No. of
Hours

Starting New Ventures: Meaning and features. Opportunity|
identification. The search for new ideas Source of innovative ideas.
Techniques for generating ideas. Entrepreneurial imagination and
I creativity: The role of creative thinking. Developing creativity.
Impediments to creativity. The pathways to New Ventures for|
Entrepreneurs, Creating New Ventures. Acquiring an established

\Venture: Advantages of acquiring an ongoing Venture. Evaluation of key

6




issues. Franchising: How a Franchise works. Franchise law. Evaluating
the franchising opportunities.

Legal Challenges in Setting up Business Intellectual Property
Protection: Patents, Trademarks, and Copyrights. Requirements and
Procedure for filing a Patent, Trademark, and Copyright. Legal acts
1 governing businesses in India. ldentifying Form of Organization and 9
their procedures and compliances.

Search for Entrepreneurial Capital: The Entreprene
Capital. The Venture Capital Market. Criteria for

1! Alternate Sources of Financing for Indian Entrepreneurs. Bank Fun
Government Policy Packages. State Financjal Corporations (SFCs
Business Incubators and Facilitators. | risk capital: Angel
Investors. Government schemes for ne like: Start up India,
Stand Up India, Make in India, etc.

Customer  Analysis,
Linguistic Analysis, Sale

v Research Sales Forecasti
Unit V: Business Plan
Concept. Pitfall Business Plan.
Developing f a Business

V  Plan: Exec ting: Market 9

Niche and Share. Research, Design an
Operations. Finances. Critical-Risk. vest Strategy.

45

renttechniquesanddescribesourcesof innovative ideas.

an ongoing venture with a case study.

3. Present an R like patents along with comparative analysis of

anted in similar field.

4. Present acompa sis of various government schemes which are suitable for the business idea

(developed in exercise 1).
5. Develop a marketingiplan for the business idea (developed in exercise 1).

6. Prepare and present’'a well-conceived Business Plan.



Recent Trends in New Venture Planning & Development

Faculty member will impart the knowledge on recent trends in New Venture Planning &
Development to the students and these components will not cover in the examination.

Text Books:

1. Allen, K. R. (2015). Launching New Ventures: An Entrepreneurial Approach.

Boston: Cengage Learning

2. Barringer, B. R., & Ireland, R.D. (2015). Entrepreneurship; essfully Launching

New Ventures. London: Pearson.

3. Kuratko, D.F., & Rao, T.V. (2012). Entrepreneurship: A
South- Asian Perspective. Boston: Cengage Leagning

4. Donold F Kuratko and Jeffrey S Hons by 20 ew Venture Manageme

Routledge, USA

Supplementary Readings:

1.Colin Barrow Paul Barrow Rober A Practical
Guide to New Venture, Kogan

2. David Butler 2006 Enterpri

3. David Butler 2014 Busi ,
4.Robert N Lussier Joel Co Ills Routledge USA

PSO4 | PSOS5 | PSO6 | PSO7
2 - - 1
3 2 1 2
1 2 2 3
3 2 2 3 3
TOTAL 5 1111 9 4 5 9 8 6 6 9

3 — Strong, 2- Medium, 1- Low
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