MANONMANIAM SUNDARANAR UNIVERSITY
TIRUNELVELI - 12

G &E- MERCE

SYLLABUS
ated Colleges of Manonmaniam Sundaranar University
from the Academic Year 2026-2027 onwards)

Applicable to A



OUTCOME BASED EDUCATION - CHOICE BASED CREDIT SYSTEM

VISION AND MISSION OF THE UNIVERSITY
1. UNIVERSITY VISION
"To provide quality education to reach the un-reached"

2. UNIVERSITY MISSION

e To conduct research, teaching and outreach programmes to impfove congditions of human living

e To offer a wide variety of off-campus educational and training programs, ding the use of information
technology, to individuals and groups

e To develop partnership with industries and gove 0 as to improve the quali the workplace and

development of the country.

4. PROGRAMME EDUCATI
In alignment with the Vision a

graduates.

5.PROGRAMME OUTCO

Programme Outcomes fi Under Graduate Degree Programmes of the University are articulated as under.

After the successful completion of Undergraduate Programme from the University, the learner should be able
to ...
PO1: Comprehend the knowledge acquired and communicate the same to others
PO2: Analyze and compare the factual data / situation to comprehend and to critically evaluate to
find solution to the problem ahead
PO3: Apply theories and philosophies learned in solving the problem in scientific manner

PO4: Think reflectively on the earlier activities and attempt for self-directed lifelong learning
6



process

POS5: Understand multicultural existence and identify the means to prolong moral/ethical values in
personal and professional life

POG6: Explore through multiple sources and get exposed to the digital technology.

PO7: Act as a responsible member in teams and practice leadership qualities.

6. PROGRAMME SPECIFIC OUTCOMES (PSOs):

PSO1: Advanced Financial Accounting Proficiency

Graduates will be able to prepare and audit financial statements for diverse bu
partnerships, and corporations) in strict accordance with International Financial Rep
accounting frameworks.

entities (sole proprietorships,
Standards (IFRS) and local

PSO2: Statutory Tax Compliance & Planning

e Tax and GST.
individuals and

Students will demonstrate the ability to compute direct and ind liabilities, including In
They will be proficient in the digital filing of tax returns and apply tax-saving strategies
businesses.

PSO3: Financial Decision Making & We

Graduates will be able to evaluate inves iti i chniques like Present Value (NPV) and
Internal Rate of Return (IRR). Theywill p nal and corporate portfolios by analyzing
risks and returns in the capital

PSO4: Application of Corpo
Students will be able to interp

Protection Act in business operati
ethical business practices.

panies Act, Contract Act, and Consumer
an organization through legal compliance and

g modern accounting software (e.g., Tally Prime, SAP, or
Bl or Excel to automate financial processes and generate real-
time business insig

PSO6: Cost Manageme
Students will be able to ap
Costing (ABC)—to determine
internal decision-making.

Operational Efficiency
costing methods—such as Standard Costing, Marginal Costing, and Activity-Based
pricing, control organizational wastage, and assist management in strategic

PSO7: Business Research & Market Analysis

Graduates will be capable of conducting independent market research by collecting, processing, and analyzing data
using statistical tools. They will be able to present these findings in professional reports to solve specific business
problems or identify market trends.

7.PROGRAMME DETAILS

e Eligibility Criteria : Passed +2 with Commerce and Accountancy Subjects. Besides the
regulations are to be imposed by the Government of Tamilnadu then and
6



there...
e Medium of Instruction : English
e Duration of the Programme : Three Years

8.EXAMINATION SCHEME

METHODS OF EVALUATION

Continuous Internal Assessment Test
Internal  ["Assignments / Snap Test/ Quiz

Evaluation | Seminars

Attendance and Class Participation

25 Marks

External

Evaluation | End Semester Examination 75 Marks

Project Evaluation:

Internal
External

Practical Examination:
50 Marks

Total| 100 Marks

9.QUESTION PAPER PATE
Part A—Ten Mu — 10 Marks

Part B — Five Sho i i pe) — 25 Marks
Part - Five Essay — 40 Marks




10.MODEL QUESTION PAPER

MANONMANIAM SUNDARANAR UNIVERSITY
TIRUNELVELI - 12

B.Com (Bkg. & E.Com)Degree Examination

(For those who joined in July 2026 onwards)

Time: 3 Hours Principles of Marketing Max. 75 Marks

Part -A 10 X 1 =10 marks
Answer All the Questions

1 The marketing strategy that targets a very specific, narrowl
specialized market segment?

K1

a) Mass Marketing b) Niche Marketing c) Geo
d) Behavioural Segmentation

2 Segmenting a market based on "benefits sg
which category?

a) Demographic Segmentation b
c) Geographic Segmentation

a) Need Recognition
d) Alternative Evaluatio

K2

K1

K1

Competitive Pricing

otional mix element relies on two-way, personal, and interactive K2

d) Personal’Selling

8 What is a primary advantage of digital media advertising over traditional media K1
advertising?
a) Lower total production costs for every campaign
b) Two-way interaction and real-time tracking of consumer data
c) Complete avoidance of visual graphics
d) A guaranteed reach to 100% of the population

9 What is the primary role of a Marketing Information System (MIS)? K1
a) To manage the physical assembly line of products

b) To gather, analyze, and distribute timely

c) To enforce legal regulations and penglize competitors




d) To automate online retail sales without human input

10

What type of software system is designed to collect, store, and analyze
customer interaction history to build long-term buyer relationships?

a) E-tailing b) MIS (Marketing Information System)
c) CRM (Customer Relationship Management) d) M-marketing

K3

Part-B 5 X 5 =25 marks

11

a) Explain the core functions of marketing and discuss how the
conceptualization of marketing has evolved over time. (OR)

b) Describe the criteria required for a market segment to be considgred
effective and viable.

K2

12

a) Discuss the Consumer Buying Decision Process. How can
actively manage and minimize post-purchase cognitive dissbnance®

b) Discuss about Sigmund Freud’s Theory of Motivation with general
consumer behavioral frameworks, with subconscjgus drives are leveraged i
modern brand positioning.

K5

13

a) Walk through the entire New Product D
idea generation to commercialization. (

t (NPD) process from

b) Evaluate the strategic objectives
Skimming pricing strategies with
different market conditions

pricing. Comp
-Penetration p

14

a) Outline the steps invol
detailing what occurs at

I'in the Consumer Buying Decisio
h stage. (OR)

b) Explain Sigmund Freu guss its relevance to

understandingg€onsumer b

15

a) Hlustratg explain the dif ages of the Produc e Cycle (PLC),
highlighti es and profit trends in each stage. (OR

b) Discuss tReiir and external factors that infl
pricing decis

e a company's

K3

Par 5X8 0 marks

analyze
res ples of how a brand

a) Define market
competitive adva

. Expla
je for new

e concept of
ises. (OR)

iche Marketing" creates a

e four major of market segmentation. Provide
ight combine these bases to target an

audience.

17

K6

Distinguish bety
highlighting the advantage

ditional Media and Digital Media advertising,
and disadvantages of each. (OR)

b) Explamithe different channels of distribution available for consumer goods,
detailing thagr@lesg0f various channel members.

K4

18

a) What is a eting Information System (MIS)? Explain its primary
componentsg@nd its importance to modern marketing managers. (OR)

b) Discuss the concepts and utility of Customer Relationship Management
(CRM) and E-tailing in the current retail environment.

K3

19

a) Discuss the core elements of the promotion mix. Evaluate the structural shift
from Traditional Media to Digital Media advertising. (OR)

b) Examine the various channels of distribution for both consumer goods and
industrial goods.

K3

20

a) Explain how a robust MIS collects, processes, and deploys data to help
organizations navigate the global market environment and regulatory

K5
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frameworks. (OR)

b) "The modern marketplace relies heavily on digital integration and
relationship building" Evaluate.

11. CREDIT DISTRIBUTION

Part Subjects No. of Papers | Credits
I Tamil (3 Credits) 4 12
1 English (3 Credits) 4 12

i Core Courses and

Elective Courses
Foundation Course

Skill Enhancement Courses
IV ['EVS

Value Education
Internship/Industrial Visit/ Field Visit
\% Extension Activity
Naan Mudhalvan

Total Credlits

12. ENTIRE PROGRAMME STRUCTUR

Course .
Part Code Title of the Course Hours
FIRST SEMESTER
Part | anguage—Tamil T 3 6
Part I noll T 3 6
Part 11 e Paf inancial Ace T 5 5
Part I Core Paper iples of Management T 5 5
Elective | —Bus ommugication
Elective\l- Indian E Development T 3 4
N Electivell- Business E€0homics
b phancement @ourse SEC —1
B ing / T 2 2
Part IV MS O P
Foundation Course FC - T 2 2
Fundamentals of Business Studies
TOTAL 23 30
SECOND SEMESTER
Part | Language—Tamil T 3 6
Part Il English T 3 4
Part Il Core Paper Il —-Financial Accounting Il T 6 6
Part Il Core Paper IV- Principles of Marketing T 4 5




Elective—II-Introduction to Information
Technology 3
Part Il |Anyone | Elective II- E-commerce T 4
Elective Il International trade
Skill Enhancement Course SEC-2
Part [V Anyone |Internet Technology for T 2 3
art Commerce / Stock Market
Operation/
New venture Planning and Development
Part IV |Naan Cambridge English T 2 2
Mudhalvan
TOTAL 23 30
SECOND YEAR
THIRD SEM
Part | Language—Tamil 6
Part 1 English 6
Part 111 Core Paper V- 5
Part 111 4
3
Part IV Any One
Selecta 2
Part IV one
2
Naan
Mudhalvan 2
30
T 3 6
Part Il T 3 6
Part 111 VII - Corporate Accounting Il T 5 5
Part 111 Core Paper VIII- Business Law T 4 4
ctive IV— Python for Data Analytics
Any One lective 1V— Rural Banking 3 3
Part Il Elective IV- Research Methodology**
Skill Enhancement Course
Any one SEC- 4 Fundamentals of Fin 2 2
Part IV Tech / Filing of GST Returns
Value Education T 2 2
Part IV Naan Working Capital Management* T 2 2
Mudhalvan
TOTAL 24 30




Part 1/11/

1/ IVIV | Subject Subject Title T/ | Credi|Hours
P/l t
F
i Core 9 Cost Accounting T| 4 5
i Core 10 Banking Law and Practice T 4 5
i Core 11 Income Tax Law & Practice T| 4 5
i Core 12 Cybii Security Law/ Project with viva- T 3 5
voce
Discipline
Il Specific Development Banking / 3 4
Electivel/2 | Java Programming (Any one)
Discipline Logistic Finance /
v Specific Entrepreneurship De 4
Elective 3/4
Naan
v Mudhalvan | Agricultura of India* 2
Interns ndustrial visi¥ Field visit/ K
Upgradation Activity # -
Sub T¢ 25 30
Part I/11/ T/
i/ v Subject Subject Title P/ | Credi| Hour
N F t S
i Core 13 ial Accounts T 4 6
\ &
I Core 14 \| Mt ment Account T| 4 6
1l Core 15 -Co g Technolog T| 4 6
Discipline
gcific stomer Re p
\ agement iness Taxation T3 S
(AnyC
discipline
" peeific C & Risk Management/ Auditing & T 3 5
EleCtive ¥ Corporate Governance
(Any G
Naan
v Mudhalvan Personal Investment™ T 2 2
Scheme
\V Extension Activity@ F 1 -
Sub Total 21 30
Grand Total 140 180

** A set of Project and Research Methodology should be selected.
# It shall be done during the vacation period (End of fourth semester) or After working hours.
*Applicable to the students who absent / failed in Naan Mudhalvan Exam (Alternative Paper).

@ It includes NSS, NCC, YRC, Sports etc...




T indicates end semester Theory exam,
P indicates end semester Practical exam paper,
F indicates Field work.

14. DETAILED SYLLABUS

13. COURSES - PSOs MAPPING

Title of the Course

PSO1

PSO2

Financial Accounting - |

Principles of Management

Business Communication

Indian Economic
Development

NN [P |W

Business Economics

Financial Accounting - 11

Principles of Marketing

Introduction to
Information Technology

(=W N

E-commerce

International Trade

Total Score of all Cours
contributing to PSO

Inst.

Credits Hours

Marks

CIA

External

Total

5 5

25

75

100

Course Outcomes

dundation (K1 - Remember & K2 - Understand) Define and explain the
fundament@Faccounting concepts, conventions, and the double-entry system, including
the classification of errors and the necessity of Bank Reconciliation Statements.

CO2

Technical Application (K3 - Apply) Apply accounting procedures to record transactions
in journals and ledgers, prepare subsidiary books, and calculate depreciation using
various methods such as Straight Line and Diminishing Balance.

CO3

Analytical Accounting (K4 - Analyse) Analyse financial data from incomplete records
(Single Entry) and complex transactions involving Bills of Exchange, Royalties, and
Insurance Claims to determine accurate profit/loss and claim amounts.

CO4

Financial Synthesis and Evaluation (K5 - Evaluate & K6 - Create) Evaluate the financial
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health of a sole trading concern by synthesizing trial balance data and adjustments to construct
the final Trading, Profit & Loss Account and Balance Sheet.
Unit Contents Hours

Fundamentals of Financial Accounting
Financial Accounting — Meaning, Definition, Objectives, Basic

| Accounting Concepts and Conventions - Journal, Ledger Accounts— 15
Subsidiary Books - Trial Balance - Classification of Errors — Bank
Reconciliation Statement - Need and Preparation.
Final Accounts

I Final Accounts of Sole Trading Concern - Capital Revenue 15
Expenditure and Receipts — Preparation of Trading, Profi Loss
Account and Balance Sheet with Adjustm
Depreciation and Bills of Exchange
Depreciation - Meaning — Objective unting Treatments - Type
Straight Line Method — Dimini e method — Conversion

| method. » . _ . 15
Bills of Exchange — Definitfon — Specime counting of Bills —
Endorsement of Bill — Cg Noting — Ren etirement of Bill
under rebate.
Accounting from In€omplete Records — Single Entry
Incomplete Record eaning ang Limitations -

Y, Difference ddetween ble Entry System - 15
Methodsgf Calculatio atement o s Method —
Prepa f final statements by Conversion met

A

Royalty an@ins laims

Meaning — Mipimu Short Work
Working — Lessor and
Insurance Claims —CalcC
of Stock only)

g — Recoupment of Short

aim Amount-Average clause 15

TOFAL
- 80%

75

-20% &

Textbooks

1. | S.P.Jainjapd K. L. Narang Financial Accounting- I, Kalyani Publishers, New Delhi.

2. | S.N. M4 eshwari, Financial Accounting, Vikas Publications, Noida.

3. | Shukla Grewal and Gupta, “Advanced Accounts”, volume 1, S. Chand and Sons, New
Delhi.

4. | Radha swamy and R.L. Gupta: Advanced Accounting, Sultan Chand, New Delhi.

R.L. Gupta and V.K. Gupta, “Financial Accounting”, Sultan Chand, New Delhi.

Reference Books
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Dr. Arulanandan and Raman: Advanced Accountancy, Himalaya Publications, Mumbai.

Tulsian, Advanced Accounting, Tata McGraw Hills, Noida.

Charumathi and Vinayagam, Financial Accounting, S. Chand and Sons, New Delhi.

Goyal and Tiwari, Financial Accounting, Taxmann Publications, New Delhi.

SIS IR

Robert N Anthony, David Hawkins, Kenneth A. Merchant, Accounting: Text and
Cases. McGraw-Hill Education, Noida.

NOTE: Latest Edition of Textbooks May be Used

Web Resources

1.
2
3
co PO1 PSO7
COo1 3 1
CO2 3 1
COos3 3 2
CO4 3 2
TOTAL| 12 6
ng, 2- Medium, 1- Low
IRST YEAR — SEMESTER — |
: PRINCIPLES OF MANAGEMENT
. Marks
Subject Credits Inst External
Code Hours CIA Total
5 5 25 75 100
CO | Course Outcomes |
CO1 [Define and describe the core principles of management, including its nature, scope,

levels, and the distinction between management and administration. Understanding the
evolution of management thoughts from key theorists like Taylor, Fayol, Drucker, and
Mayo, and basic meaning and functions of planning, organizing, staffing, directing,
and controlling.



http://www.slideshare.net/mcsharma1/accounting-for-depreciation-1
http://www.slideshare.net/ramusakha/basics-of-financial-accounting
http://www.accountingtools.com/articles/what-is-a-single-entry-system.html

CO2

Implement management processes such as the planning cycle, Management by
Objective (MBO), and the systematic steps involved in decision-making and
forecasting. Apply staffing procedures, including modern recruitment methods,
selection tests, and training types to meet organizational needs.

CO3

Examine and differentiate between various organizational structures, such as formal
and informal organizations, and analyse the impacts of centralization, decentralization,
and departmentalization. This involves breaking down the complexities of leadership
styles, motivation theories, and communication barriers i@ determine their effect on
workforce supervision and coordination.

CO4

60-degree appraisal,
ome". Judge the
(MBE), while
the modern

Critically assess performance appraisal methods, such as
and the impact of modern work arrangements like "Work fr
efficacy of controlling techniques, includinggfanagement by Exce
evaluating the specific challenges and cogiibutions of women leade
workforce

Unit

Meaning- Definition
Importance - Ma
Science or Art —Evi

Henry Fayol, : Functions of 15
nt. Managers —
and Functions —

Tools and 15

(MBO). De
in Decision

e and Scope — Characteristics —
and Informal Organization —
Organization Structure: Meaning and Types 15
Authority and Responsibility — Centralization

Procedure — Test- Interview— Training: Need

- Types— Promotion —Management Games — Performance Appraisal -
Meaning and Methods — 360-degree Performance Appraisal — Work
from Home - Managing Work from Home [WFH].

15




Directing
Motivation —Meaning - Theories — Communication — Types - Barriers
to Communications — Measures to Overcome the Barriers. Leadership
— Nature - Types and Theories of Leadership — Styles of Leadership -
Qualities of a Good Leader — Successful Women Leaders — Challenges
faced by women in workforce - Supervision.
Co-ordination and Control

Co-ordination — Meaning - Techniques of Co-ordination
Characteristics - Importance — Stages in the Cont
Requisites of Effective Control and Controlling
Management by Exception [MBE].

15

Total 75

Textb

Gupta. B, -Principles of Management-L.M.
Delhi.

Dinkar Pagare, Principles of M
Delhi.

P.C. Tripathi& P.N Reg

Chand& Sons Co. Ltd,

ment, Sultan Sons Publications,

, Principles of Management.

4 L.M. Prasad, Principles@f Manageme C & Sons Co. Ltd, New Delhi.

R.K. Sharma,&hashi K. € Management, Kalyani
Publicatiops; New Delhi.

Reference Books
K Sundhar, ll of Management, Vijay Nicholedmprints Limited, Chennai

Harold Koontz;\Heinz ich, Essentia agement, McGraw Hill, Sultan
Chand and So ew B

Grifffin, Managément prinC

and applications, Cengage learning, India.

Mintzberg - TheNature of aI Work, Harper & Row, New York.

~
5 ‘ =0 2 Nohrla, N. Beyon@'the Hype: Rediscovering the Essence of
anage i Bhe Harvard Business School Press, India.

Edition o )ks May be Used

NOTE: La

Web Resources

1 http:// versityofcalicut. info/syl/management

2 https://maWw.managementstudyguide.com/manpower-planning.htm

https://mww.businessmanagementideas.com/notes/management-
notes/coordination/coordination/21392



http://www.universityofcalicut.info/sy1/management
http://www.managementstudyguide.com/manpower-planning.htm
https://www.businessmanagementideas.com/notes/management-%20notes/coordination/coordination/21392
https://www.businessmanagementideas.com/notes/management-%20notes/coordination/coordination/21392

MAPPING OF COURSE OUTCOMES AND ROGRAMME
OUTCOMES & PROGRAMME SPECIFIC OUTCOMES

co PO1|PO2| PO3| PO4| PO5| PO6| PO7|PSO1|PSO2| PSO3 PSO4| PSO5| PSO6| PSO7

COo1 3 1 1 1 - 2 2 1 - 1 2 - 1 1

CO2 3 3 2 1 3 2 2 1 -

CO3 2 3 3 2 1 2 2 - - 1 3 1 2 2

CO4 2 3 2 3 2 2

TOTAL | 10 | 10 | 8 7 6 8

3 — Strong

FIRS SEMEST
ELECTIVEEI BUSINESS COMMU

: S
Sg?;gt L| T | P ~ Credi e External Total
4 [ / 25 75 100
Course Outcomes
CO1 mental concepts of business cogimunication and explain the

business lett@gs, banking/imSirance correspondence, and

CO2 | Apply appr
enquiries, in
scenarios.

ication techmgues and formal layouts to generate trade
d company Secretarial documents in various business

No. of
Hours

I Modern Communication Methods — Barriers to Communication — E- 12
Communication - Business Letters: Need - Functions — Essentials of
Effective Business Letters — Layout.

Trade Enquiries

Trade Enquiries — Orders and their Execution — Credit and Status
Enquiries — Complaints and Adjustments — Collection Letters — Sales
Letters — Circulars.

12

6



Banking & Insurance Correspondence
Banking Correspondence — Types — Structure of Banking
Correspondence — Elements of a Good Banking Correspondence —
Insurance — Meaning and Types — Insurance Correspondence —
Difference between Life and General Insurance — Meaning of Fire
Insurance — Kinds — Correspondence Relating to Marine Insurance —
Agency Correspondence — Introduction — Kinds — Stages of Agent
Correspondence — Terms of Agency Correspondence.

12

Secretarial Correspondence
Company Secretarial Correspondence — Introd
Secretary — Classification of Secretarial Correspondence —
letters — Agenda and Minutes of Report writing — Introduction
of Reports — Preparation of Report Writin

12

Interview Preparation

Application Letters — Preparation o
— Objectives and Techniques of Vari
—Creating & maintaining Digigal Profile.

Interview: Meaning

! 12
es of Interviews

ommunication-Sultan Chand

Private L

Penrose, ery, Myers, Advanced Business Communication, Bangalore.

NOTE: Latest Edition of Textbooks May be Used

Web Resources

https://accountingseekho.com/

https://www.testpreptraining.com/business-communications-practice-exam-  questions
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http://www.testpreptraining.com/business-communications-practice-exam-

https://bachelors.online.nmims.edu/degree-programs

MAPPING OF COURSE OUTCOMES AND ROGRAMME
OUTCOMES & PROGRAMME SPECIFIC OUTCOMES

CO

PO1| PO2| PO3| PO4| PO5| PO6| PO7|PSO1|PSO2| PSO3 PSO7
CO1 3 1 3 1 2
CO2 3 2 3 2 2
CO3 2 3 3 2 3
CO4 2 3 3 3 3
TOTAL| 10 | 9 12| 8 10
FIRS
ELECTIVE
Marks
Subject .
Code L T Hours CIA External Total
4 3 4 25 75 100
Course Outcomes
CO1 Define and expla growth, development metrics (HDI,

PQLI), national in
developed and deve

ulation dynamics, human resource development, and
e, while examining the causes and impacts of inflation and

CO4 iscal policies in controlling money supply and the impact of
taxation anghdeficit financing on the overall economic welfare and developmental trajectory of a
nation.

Unit Contents Hours
Economic Devel@pment and Growth
Meaning & Definition - Concepts of Economic Growth and Development.

Differences between Growth and Development. Measurement of Economic

I Development: Per Capita Income, Basic Needs, Physical Quality of Life Index, 12
Human Development Index and Gender Empowerment Measure- Factors affecting
Economic Development.




Classification of Nations on the basis of Development

Characteristics of Developing Countries and Developed Countries
I - Population and Economic Development- Theories of Demographic Transition. 12
Human Resource Development and Economic Development.

National Income
Meaning, Importance, National Income - Concept, types of measurement,
i Comparison of National Income at Constant and Current Prices. Sectorial 12

Public Finance
Meaning, Importance, Role of Public Finance in Economi

v Debt- Need, Sources and Importance, Budget-I 12
Revenue, Budgetary, Primary and Fiscal, Deficj
Money Supply
Theories of Money and Its Supply, Types of
\Y/ Power, Concepts of M1, M2 and M3} 12
Impact, - Price Index- CPI and
60

extbooks May be Used

Web Resources

1 http://www.jstor.org

2 http://www.indiastat.com

3 http://www.epw.in



http://www.jstor.org/
http://www.indiastat.com/
http://www.epw.in/

MAPPING OF COURSE OUTCOMES AND ROGRAMME
OUTCOMES & PROGRAMME SPECIFIC OUTCOMES

co PO1| PO2| PO3| PO4| PO5| PO6| PO7|PSO1|PSO2|PSO3| PSO4| PSO5| PSO6| PSO7
COo1 3 1 2 1 - - 2 2 2 2 1 1 1 1
CO2 3 2 1 - 2 1] 2 3 2
COos3 2 3 2 2 11 2] 3 3
CO4 3 3 31 3 2 31 3 3
TOTAL | 11 | 9 8| 6 5 6 | 10 9
3 - Strong, 2-
FIRST YEAR— SEMEST
ELECT
Subject .
Code LT Credits CIA Total
4 25 75 100
Course Outcomes
COo1 Conceptual Fou an (K1, K2) Describe and explain theffundamental theories of economics,
including wea V arcity views, faw of demandahd supply, concepts of utility,
production functions, ¢ characteristics ari arket structures.
CO2 Quantitative &\Econo alication (K3) economic principles such as the discounting
principle, elasticityfof dema the law of diminishing marginal utility to solve business
problems, calculat@@onsumer/g er equiliprium, and use market models like the "Kinked

Pemand Curve" to trate real-V icing behaviour.

Decision\WMaking (K4)VAnalyze the impact of business cycles (inflation, recession,
etc.) ionalperformange” and examine the relationships between production laws
ariable Pre Returns to Scale), cost structures, and price-output determination across
different time perioe arket environments.

CO4 | Strategic Evaluation & Synthesis (K5, K6) Evaluate the effectiveness of different pricing
methodsand demand forecasting techniques to formulate comprehensive business strategies,
optimize Production gfficiency by mitigating diseconomies of scale, and design pricing policies
that maximizeee@womic profit in competitive landscapes.

Unit Contents Hours




Introduction to Economics
Introduction to Economics — Wealth, Welfare and Scarcity Views on
Economics — Positive and Normative Economics - Definition — Scope and
Importance of Business Economics - Concepts: Production Possibility
I frontiers — Opportunity Cost — Accounting Profit and Economic Profit — 12
Incremental and Marginal Concepts — Time and Discounting Principles —
Concept of Efficiency- Business Cycle: Inflation, Depression, Recession,
Recovery, Reflation and Deflation,

Demand & Supply Functions
Meaning of Demand - Demand Analysis: Demand Determin

Demand and its Exceptions. Elasticity of Demand: Definitio 12

and Determinants.

Consumer Behavior

Consumer Behavior — Meaning,
Diminishing Marginal Utility —
and Ordinal concepts of Ut Meaning,
i Definition, Assumptions ’s
Equilibrium. Price, Inc Goods:

12

Theory
Concept d Non — Linear
le Proportion —

aws of variable 12

der Perfect Competition, Short
termination, Objectives of Pricing
Methods and Objectives — Price

\Y/ Monopoly, kinds of Monopoly, Price 12
ation of Price in Monopoly —Monopolistic
Price Discrimination, Equilibrium of Firm in
ic Competition—Oligopoly — Meaning — features, ‘“Kinked
TOTAL 60
Textbooks
1 H.L. Ahuja, Business Economics—Micro & Macro - Sultan Chand & Sons, New Delhi.
2 C.M. Chaudhary, Business Economics-RBSA Publishers - Jaipur-03.
3 Aryamala.T, Business Economics, Vijay Nocole, Chennai.
4 T.P Jain, Business Economics, Global Publication Pvt. Ltd, Chennai.
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5 D.M. Mithani, Business Economics, Himalaya Publishing House, Mumbai.

Reference Books

1 S. Shankaran, Business Economics-Margham Publications, Chennai.

2 P.L. Mehta, Managerial Economics—Analysis, Problems & Cases, Sultan Chand & Sons,
New Delhi.

3 Peter Mitchelson and Andrew Mann, Economics for Business-4#homas Nelson Australia

Ram singh and Vinaykumar, Business Economics, Tha lication Pvt. Ltd, Chennai.

4
5 Saluram and Priyanka Jindal, Business Economics, CA Foundat tudy material,
Chennai.
NOTE: Latest Edition of Textbooks May be used

Web Res

2 https://www.icsi.edu/

https://www.yourarticleli
objectives-basis-and-

10 10

3 — Strong, 2- Medium, 1- Low

SEC - I: DIGITAL BANKING


http://www.icsi.edu/
http://www.yourarticlelibrary.com/marketing/pricing/product-pricing-

Subject Inst Marks
Code L T P S Credits Hours CIA External Total
2 2 25 75 100
Course Outcomes
After the successful completion of the course, the students e able to:

CO1: Describe and Explain Digital Banking Fundamentals
core features of digital banking products and explain the evolu
EMV and NFC technologies, while understanding the basic impli
Assets (NPA) and customer education.

CO2: | Apply Diverse Payment Systems and Set
various domestic and global payment
applying the appropriate protocols for
real-world banking scenarios.

Technologies Identify the
of bank cards, including
s of Non-Performing

and implement
d RTGS, by
Systems in

COa3: |Integrate Mobile Banking and Security Pro in E-Commerce Apply linternet and
mobile banking features to cor i retail contexts, w utilizing
cybersecurity measures, Blo rrency concept safeguard

d.
ucture and ATM Network P he operational
, Cloud-based systems, and AT works (Brown vs.

site/offsi and evaluate the effectiveness of

CO4: |Analyse Terminal Infr
efficiency of POS termi

Unit

Contents
Hours

anking Products -Features -

Payment Service (IMPS)-National Unified USSD
ional Automated Clearing House (NACH)- Aadhaar 6

Internet Banking

Mobile & Internet Banking - Overview — Product Features and Diversity -
i Corporate and Individual Internet Banking Integration with e-Commerce
Merchant sites. 6
Risk Management and Frauds - Cyber Crime - Cyber Security — Block chain
Technology-Types - Crypto currency and Bitcoins.




v Point of Sale Terminals

Point of Sale (POS) Terminals - Overview - Features - Approval processes for
POS Terminals - Key Components of POS - Hardware - Software - User 6
Interface Design — Cloud based Point of Sale — Cloud Computing-Benefits of
POS in Retail Business.

Automated Teller Machine and Cash Deposit Systems

Automated Teller Machine (ATM) — Cash Deposit Machi
Vi Financial Switch (NFS) - Value-Added Services - Pr
and White Label ATMs - ATM & CDM Network P
ATM security, Surveillance and Fraud Prevention.

(CDM) - National
etary, Brown Label
- Onsite / Offsite - | ©

30

Recent Trends i

Faculty member will impart the knowledge Digital Banking to the

Text Books:
1. 1IBF, 2019. Digital Ban
2. GordonE. &N j

Revised Editi

Practice. 24th

PacificBooksInternational,2016.
blications,2017.

Digital Banking
imited New Del

MAPPING OF COURSE OUTCOMES AND ROGRAMME
OUTCOMES & PROGRAMME SPECIFIC OUTCOMES


http://www.himpub.com/documents/Chapter1859.pdf

CO PO1|PO2|PO3 |PO4|PO5/PO6| PO7|PSO1| PSO2PSO3 | PSO4| PSO5| PSO6| PSO7
3 |1}2 2 |1]1]3 1 1 2 2 2 1 1
CO1
32|11 |3|2]3 2 3 3 2 3 2 2
CO2
CO3 2 1312|313 2
co4 313|122 3
TOTAL 1119 6|89 8
OFFICE
Subject . Inst.
L T Credits xternal
Code (Practical) Total
50
(Internal 100
Examiner)

AN

Learning Objectives: \

duUrse Outcomes
e course, the students will be able to:

§0f the Microsoft Office Suite and identify the
ant formatti preadsheet navigation, and presentation setup.

[Ormatting ¢techniques, mathematical formulas, and logical

After the success

ibe the funda
or docu

comple
ental comp

. “ba
COZ9ApPp

pnctions to SO

e data processing and document styling tasks.

COa:

A
exa
Mail Me

e complex data

s using financial and date-time functions in Excel, and
document structures to implement security features like encryption and

CO4:| Evaluate t tiveness of different visual layouts and design comprehensive
professional uments, automated spreadsheets, and interactive presentations from
scratch.

Unit Contents Hours
Microsoft Word -1
Working with Microsoft Word: Constructing a new document — Revising and

| Formatting a document — Alter the Page Layout, Watermark - Background and
Borders — Headers &Footers — Page Numbering 6

6



Microsoft Word -11

Applying Templates - Formulating Tables — Editing tables - Incorporate Word
Art, Clip Arts, Smart art& Pictures — Search & Replace — Transferring and
Receiving Documents, sharing information to others — Encrypt and Decrypt a
document -Mail Merge.

Microsoft Excel-1

i Microsoft Excel - create a spreadsheet using Auto fil

chart, Page Layout, converting files into a di
and columns and Mathematical Expressi
and Divide.

nt format, finding to
uch as Add, Subtract,

Microsoft Excel-11
v More Advanced Excel Functio
Employing the Freeze Pane
RATE, NPER, PV, FV,
TRUE-BAHTT EXTTj
and UPPER — Value F

ormal, Page
Employing

ogical stions: AND,
xt. Function —LEFT Concatenati
tion — Examining Date & Time Fu

Page Break View
Functions: PM

Microsoft Poufer Point
Applying the"Auto-conten gate and SIG
\Y/ template ng a Blank presentation — Openi
presentatio ting the Background— Choosing

Establishing 7‘ s ptation Style;

presentation - Design
a Previously- made
Presentation Layout —

Tota

Lis Practical:

S-WORD

1. “Enter { BN'S speech, atiditor's report, minutes and agenda, and
implement the processes: emboldening, underscoring, varying font
size,“adljusting the style ering the background and text color, varying line
spacingyverifying spellings, arranging, adding headers and footers, inserting
pages and'@age numbers, finding and replacing words.

Prepare an invitationgfor the college function using text boxes and clipart.

3. Prepare a class\time table and perform the following operations: Inserting the
table, data entgy, alignment of Rows and Columns, inserting and deleting the
rows and columns, and Changing of Table Format.

4. Prepare a shareholders’ meeting letter for 10 members using mail merge operation.

5. Prepare Bio-Data by using Wizard and Templates.

MS-EXCEL

N

1. Generate aroster of your class (a minimum of5 topics) and perform the following
activities: Data entry, Grand total, Mean, Result and Ranking through arithmetic



and logical functions and sorting.

2. Utilizing the chart wizard, create various charts (line, pie, bar) to show the annual
performance of sales, purchase, and profit of the company.

3. Prepare a declaration of Bank customer’s account indicating simple and
compound interest estimations for 10 different customers using mathematical
and logical functions.

4. Make an Excel spread sheet to do various financial operations PMT, RATE,
NPER, PV, FV.

5. Generate an excel sheet to accomplish numerous texts, value,

date & time functions.

MS-POWERPOINT
1. Construct presentation slides that display the five levels of a compan
utilizing an organization chart.
2. Create slides for the news headlines of a wel
presentation ought to include the following t
Top, zoom in and Zoom Out. The prese
mode.
3. Create slides for the Seminar/ Le
complete the following: Develop
corporate word art to adjust f;

ions: Topto Bottom, Botto
d be able to run in custo

Text Books:
1. A First Course in ¢
by Sanjay

1ce2013)
ouse Pvt. Ltd. New

by Bhullar
Ludhiana

Edition 2019,

el for Productivity USA
19 All in One); BPB Publication USA

klientsolutech.com/list-of-microsoft-word-exercises-for-students/
.qur99.com/logical-functions-operators-and-conditions-in-excel.html
ucba.com/text-function-in-excel/

.cours-gratuit.com/powerpoint-courses/ms-powerpoint-exercises-for-
college-students-pdf

Distribution of Marks:

Internal Breakup (50 Marks)
Lab Record Notebook - 15 Marks
Continuous Lab Performance / Observation - 15 Marks

6


http://www.klientsolutech.com/list-of-microsoft-word-exercises-for-students/
http://www.guru99.com/logical-functions-operators-and-conditions-in-excel.html
http://www.educba.com/text-function-in-excel/
http://www.cours-gratuit.com/powerpoint-courses/ms-powerpoint-exercises-for-

Model Practical Examination - 15 Marks
Attendance & Discipline - 5 Marks

External Breakup (50 Marks)

Writing Procedure / Steps -10 Marks
Execution & Technical Accuracy - 25 Marks
External Viva-Voce - 10 Marks

Record Book Endorsement - 5 Marks.

MAPPING OF COURSE OUTCOMES AND ROGRA
OUTCOMES & PROGRAMME SPECIFIC OUTCOMES

€O |po1|Po2| PO3 PO4 PSO6 | PSO7
col 2 1 2 1
2 2 2 2
CO2
co3 2 3 2 3
cou 2 3 3 3
TOTAL 8 o ’
FOUNDATIGN C
FUNDAMENTAL DIES
Marks
: Inst.
u S Its Hours CIA External Total
2 2 25 75 100
Objective
The bridge co aims to act as a buffer for the new entrants with an objective

to provide adeq
gives them a breat

year degree progegammed.

for the transition to hard core of degree courses. This
, to prepare themselves before the onset of courses for first

Course Outcomes:

After the successful completion of the course, the students will be able to:

Co1 Describe the fundamental concepts of commerce, bookkeeping, and marketing,
and explain the principles of the barter system and accounting types.
CO2 Apply double-entry accounting rules to classify accounts and calculate tax

liabilities or product pricing based on established legal and market standards.

6




CO3 Analyse the relationship between accounting and auditing, and examine the
hindrances to trade and the effectiveness of various advertising media.

CoO4 Evaluate the residential status and tax slabs for filing returns, and formulate g
comprehensive entrepreneurial profile or audit plan based on business
characteristics.

Unit Contents
Hours
Commerce-Introduction:
Definition of Commerce -Importance of Commer ning of barter
I system — business — industry — trade - hindrances of tra branches of
Commerce. 6
Accounting-Introduction:
Book-Keeping-Meaning -Definition —
T Definition - Objectives, Importanc
of Accounting - Single Entry and Doubl 6
Credit - Types of Accounts an
- Nominal Accounts.
Marketing & Adve
i Marketing- Meanin Marketing -
Consumer - —Kinds of Pricing - | ©
cteristics, Kinds of
v diting; Investigation -
Distinction asic Principles of Audit -
Classificatio 6
- IncOme Tax Authority and Administration -
b Rate - Filing of Returns. 6
Total 30
*Note: For onsidgr only Meaning and Characteristics of each of the items and it does

Text Books:

1. L.M. Prasad, Principles of Management, 2022 S. Chand &Sons Co. Ltd, New Delhi.

2. S.P.Jainand K. L. Narang 2023 Financial Accounting- I, Kalyani Publishers, New
Delhi.

3. Dr.N. Rajan Nair, 2023 Marketing, Sultan Chand & Sons. New Delhi

4. Jayashree Suresh, (Reprint 2017) Entrepreneurial Development, Margham



Pub
5. Sun

lications. Chennai
dar K. and Paari, 2016 Auditing Vijay Nicole, Imprints Private Ltd, Chennai.

6. T. Srinivasan 2024 Income Tax & Practice —Vijay Nicole Imprints Private Limited,
Chennai.

MAPPING OF COURSE OUTCOMES AND ROGRAMME
OUTCOMES & PROGRAMME SPECIFIC OUTCOM

€O lpo1 PSO7
colr | 3 1
CO2 3 1
co3 | 3 3
CO4 3 2
TOTAL | 17 7
Viedium,™
RST YEAR — SEMESTER — 11
(6{0) x ANCIAL AGCOUN S-11
Sujeé:t L T Credits I—:tar.s CIA g(?grrjal Total
- 6 6 25 75 100

ourse Outcomes

co1 dentify and exg he fundamental concepts of Hire Purchase, Branch accounting,
e regulatory framework of Indian Accounting Standards (Ind AS) and IFRS.

CO2 Applyaaccounting procedures to record transactions for Hire Purchase agreements,
calculatefinterest, and maintain various types of Branch accounts (Debtors and Stock &
Debtors s S).

Analyzegthe financial impact of changes in partnership structure, specifically

Co3 examining goodwill treatment and profit-sharing during the admission, retirement, or
death of a partner.

co4 Evaluate the insolvency status of partners using the Garner vs. Murray rule and
construct comprehensive dissolution accounts and piecemeal distribution schedules for
firm liquidation.

Unit Contents Hours




Hire Purchase and Instalment System
Hire Purchase System — Accounting Treatment — Calculation of Interest

! - Default and Repossession - Hire Purchase Trading Account - 18
Instalment System - Calculation of Profit
Branch Accounts
Branch — Dependent Branches: Accounting Aspects - Debtors system -

Il Stock and Debtors system — Distinction between Wholesale Profit and
Retail Profit — Independent Branches (Foreign Branches 18
Partnership Accounts - |

i Partnership Accounts: —Admission of a Partner — Tre 18

Death of a Partner.

Partnership Accounts - 1l
Dissolution of Partnership - Me
Regarding Losses and Assets —
Goodwill — Preparation of

vV insolvent — All Partners i 18
Uses of Fi Role of
dards - Development of Accounti

\Y/ India 18

Role of IF

in India- In

IFRS.

90
ORY 20% & PR

. Gupta: Advanced Accounting, Sultan Chand, New Delhi.

. Shukla T.S. | & S.C. Gupta, Advance Accounts, S Chand Publishing,

2 elhi.

3 . K. Gupta, “Financial Accounting”, Sultan Chand, New Delhi.

4 SPJaina . L. Narang: Financial Accounting- I, Kalyani Publishers, New Delhi.

5 T.S. Reddy& A. Murthy, Financial Accounting, Margam Publishers, Chennai.
Reference Books

1 Dr. S.N. Maheswari: Financial Accounting, Vikas Publications, Noida.

2 Dr. Venkataraman& others (7 lecturers): Financial Accounting, VBH, Chennai.




Dr. Arulanandan and Raman: Advanced Accountancy, Himalaya publications,
Mumabai.

4 Tulsian, Advanced Accounting, Tata MC. Graw hills, India.

Charumathi and Vinayagam, Financial Accounting, S. Chand and sons, New

> Delhi.

NOTE: Latest Edition of Textbooks May be Used

Web Resources

1 https://www.slideshare.net/mcsharmal/accounting-for

edium, 1- Low

1T YEAR-SEMESTER-1I

PRINCIPLES OF MARKETING

Marks
Inst.

Subject Code P| S| Credits Hours CIA | External | Total

4 5 25 75 100

Course Outcomes

CO1 | Define core marketing concepts and describe the evolution of marketing, market
segmentation criteria, and the consumer buying decision process.

CO2 |Apply the 4Ps of the Marketing Mix and pricing strategies to solve specific business

6


http://www.slideshare.net/mcsharma1/accounting-for-depreciation-1
http://www.slideshare.net/ramusakha/basics-of-financial-accounting
http://www.accountingtools.com/articles/what-is-a-single-entry-system.html

scenarios and manage the stages of New Product Development.

CO3

and differentiate between distribution channels for consumer and indus

Analyze the effectiveness of various promotion channels (Traditional vs. Digital)

trial goods.

CO4

Evaluate global marketing environments and recent trends (E-marketin

g, CRM) to

design integrated marketing strategies and competitive research frameworks.

Unit

Contents

Hours

Introduction to Marketing
Meaning-Definition and Functions of Marketing—
conceptualizations — Innovations in Modern Marketing. Rol
Importance of Marketing - Classificationgof Markets -
Marketing.

Market Segmentation
Meaning and definition- Benefits—Criteria
segmentation — Geographic
Behavioral.

entation —Types of

Targeting and Positionin
Introduction to Cons
Process and Post Pur
Motivation.

e Behavior — Motives. Freud’s

15

Product

Marketing overview of 4P’s of Marketi ix— Product
Introduction — Product Life

encing Pricing 15
15
itional vs Digital Media -Sales Promotion —|
— Personal Selling — Qualities needed for a
eller - Channels of Distribution for Consumer Goods -
bers — Channels of Distribution for Industrial Goods
ysis and Strategies
t environment social responsibility — marketing — Recent
V' frends in marketing — A basic understanding of E-marketing, M-
marketing, E- tailing — CRM — Market Research — MIS and Marketing 15
Regulation.
Total 75




Textbooks

Philip Kotler, Principles of Marketing: A South Asian Perspective,
1 |Pearson Education. New Delhi.

Dr. C. B. Gupta &Dr. N. Rajan Nair, Marketing Management, Sultan Chand & Sons,
2 |New Delhi.

Dr. Amit Kumar, Principles of Marketing, Shashi Bhawan Publishing House, Chennai.

3
4 Dr. N. Rajan Nair, Marketing, Sultan Chand & Sons. Néw De
5 Neeru Kapoor Principles of Marketing, PHIL earping, New Delhi
Referg
1 Prof. Kavita Sharma, Dr. Swati Agarwal, P of Marketing Book, Taxmann,
New Delhi.
Dr. J. Jayasankar, Marke ement, Margha jcations, Chennai
Assael, H. Consumef Behavior and Marketing Action, R\VWS-Keg
4 Hoyer, W.D. And innis, D.J., Consumer Behavior, USA® on Mifflin
Company
5 pillan Business, Bloom bury
Publi
NOTE: Latest Edi
Web Resources
1 https:// . apping/guidelma g/introduction
ketsegmentation.asp

AND ROGRAMME
ECIFIC OUTCOMES

PO7| PSO1| PSO2| PSO3| PSO4| PSO5| PSO6 | PSO7

2 - - 1 2 - 1 2
2 1 - 3 1 1 3 2
2 - - 1 2 3 1 3
CO4 3 13| 2 313 ]3]3 - - 2 2 3 2 3
TOTAL |11 |10 | 9 6 | 7 110] 9 1 0 7 7 7 7 10

3 — Strong, 2- Medium, 1- Low


http://www.aha.io/roadmapping/guide/marketing/introduction
http://www.investopedia.com/terms/m/marketsegmentation.asp

FIRST YEAR — SEMESTER — 11

ELECTIVE-11: INTRODUCTION TO INFORMATION TECHNOLOGY

Subject . Inst. Marks
code L T P S Credits Hours CIA Total
4 3 4 100

Course Outcomes

CO1 |Describe the fundamental concepts of information techpology, computer ar

transmission media.

CO2 |Apply appropriate network topologies, com g schemes to

CO3 |Analyse the performance, architectural
configurations, language translators
communication.

Is and internet architectures to
et-based applications.

CO4 |Evaluate network security pro
digital solutions for modern in

Unit No. of Hours

Representing N 12

Fundamentals

12

12

12

12

60

Textbooks

Introduction t
Private Limited,

rmation Technology Pelin Aksoy, LauraDeNardis, Cengage Learning India
n Reprint 2008.

2 | M. Moris Mano, “Digital Logic and Computer Design”, First Edition, 2004, Pearson

Behrouz and Forouzan,2001, Introduction to Data Communication and Networking, 3rd Edition,
MH.

Reference Books

1. | V. Rajaraman, Introduction to Information technology, PHI Learning 2018

2. | Richard Fox, Information Technology, CRC Press

6




3. | Sanjay Saxena, Information technology, Vikas Publications Pvt Ltd, 2018

NOTE: Latest Edition of Textbooks May be Used

Web Resources

1 http://www.tutorialspoint.com/computer fundamentals/index.htm

:[lwww .tutorialspoint.com/basics_of computers/index.htm

https://www.google.co.in/books/edition/Information_Technology;
?hl=en&gbpv=1&dg=introduction+to+information+technolog

CO | po1 PSO7
cor | 3 1
2 2
CO2
cos | 1 2
cos | 2 3
ToTAL| 8 8
edium, 1- Low
FIRST YEAR — SEMESTER - Il
IVE—-IlI: E-COMMERCE
Subject Credits Inst. Marks
Code Hours CIA | External | Total
3 4 25 75 100

Course Outcomes

Co1 Describe the fundamental concepts, components, and types of e-commerce, and
explain the various business models, consumer behaviors, and marketing technologies
utilized in the digital marketplace.

CO2 | Apply the principles of Electronic Data Interchange (EDI), electronic payment systems,
and network security measures (like firewalls and proxy servers) to solve operational
and transactional challenges in e-commerce.

CO3 | Analyze the security threats, cybercrimes, and the complex ethical, social, and political



http://www.tutorialspoint.com/computer_fundamentals/index.htm
http://www.tutorialspoint.com/basics_of_computers/index.htm
http://www.google.co.in/books/edition/Information_Technology/Y4bNBQAAQBAJ

issues arising from information collection and privacy dilemmas in e-commerce
environments.

CO4 | Evaluate the effectiveness of existing e-tailing models and formulate a comprehensive,
secure, and ethically compliant e-commerce business strategy integrating automation
and Al features.

Contents No. of

Unit Hours

Introduction to E-Commerce
Defining E - Commerce; Main Activities of
Commerce; Benefits of E-Commerce; Broad Goals
Commerce; Main Components of E-Commerce$
Electronic Commerce - Process of E-Commerce - Types
Commerce; The World Wide Web, The Internet and the
Features, Role of Automation & ArtifiCial Intelligence in E-
Commerce.

E-Commerce Business Model
Commerce
Ecommerce Business M els Major

12

umer Oriented E

to Consumer

Areas - E-tailing:
of E-retailing, Mo

haviour, Basic

" - 12
EDI
Security. .
Payment Economy ® Threats in Computer 12
Systems: ork Security: Encryption,

all, Firewall and the Security
Application Firewalls, Proxy




Ethics in E-Commerce
Issues in E Commerce Understanding Ethical, Social and
Political Issues in E-Commerce: A Model for Organizing the

Issues, Basic Ethical Concepts, Analysing Ethical Dilemmas, 12
Candidate Ethical Principles Privacy and Information Rights:
Information Collected at E-Commerce Websites.

TOTAL 60

Textbooks

Kenneth C. Laudon, E-Commerce: Business, Technolo
Pearson Education Limited, New Delhi

ociety, 4 the Edition,

S. J. Joseph, E-Commerce: an Indian perspective, PHI Learn
Delhi

David Whitley, E-Commerce-Strategy, Tec
McGraw-Hill, London

Kamlesh K. Bajaj, E-Commerce- The dge of business, TMH, McGraw-
Hill, Noida

and How’s of E-Co
Chennai

Ravi Kalkota, Fronti
Delhi

Elias M
Pwvt. Lt

ulfillment. PHI Learning

Mathew Beginning E-Commerce with Vistal Basic, ASP, SQL Server

70& M blishers, Mumbai



https://www.investopedia.com/terms/e/ecommerce.asp
https://www.webfx.com/industries/retail-ecommerce/ecommerce/basic-ecommerce-marketing-concepts/
https://www.webfx.com/industries/retail-ecommerce/ecommerce/basic-ecommerce-marketing-concepts/
https://techbullion.com/the-importance-of-ethics-in-ecommerce/

MAPPING OF COURSE OUTCOMES AND ROGRAMME
OUTCOMES & PROGRAMME SPECIFIC OUTCOMES

co PO1|PO2PO3 | PO4| PO5| PO6| PO7| PSO1| PSO2| PSO3| PSO4 | PSO5| PSO6 | PSO7
COl 3 - - 2 - - 1 - - - 3 3 - 2
21213 - - - 2
CO2
CO3 = 2 = = 3 2 3
cos 21313 - 2 | 3 3
TOTAL | 7 7 6 2 5 5 10
y, 2- Medium,
FIRST YEAR SEMESTER 11
ELECTIVE=II: INTERNATIONAL TRADE
. Marks
Subject L ‘ P nst. External
Code y Hours Total
4 \ 3 4 75 100
Course Qutcomes
CO1l | Recall fundamental and describe pasic concepts of international trade,
including the 'distinctio en internal an@ international trade, the components of

ions ofgglobal institutions like the IMF and WTO.
Fjes, such as Absolute Advantage and Heckscher-
or mobility and analyze how nations determine

Balance of Payments, and t
Apply classical and modern tra
0 solve proBlems related
| Spec in a glebal market

CO8N| Analyze disequilibrium in the Balance of Payments and examine the
uctural relatie etween trade agreements (GATS, TRIPS, TRIMS) and national
pomic growth.
Evaluate the impact of international monetary systems and the Marshall-Lerner
mechaniSm on global stability, and propose strategic frameworks for a country to

mitigate ating Growth" while maximizing gains from trade.

CO4

Unit Contents Hours

Introduction to International Trade — Meaning — Definition -
I Difference between Internal and International Trade — Importance 12
of International Trade in the Global context




Theories of International trade: Classical theories - Adam smith’s
theory of Absolute Advantage — Ricardo’s Comparative cost theory
- Modern theories of International Trade - Haberler’s
Opportunity Cost theory — Heckscher —Ohlin’s Modern theory — 12
International trade and Factor Mobility Theory — Leontiff’s Paradox
- International trade and economic growth theory - Immiserating
growth theory.

Balance of Payments — Components of Balance of Payments -
Current account, Capital account & Official settlement
Disequilibrium in BOP -Methods of correcting Dis
Balance of Payment adjustment Theories -
mechanism.

12

Difference between BOP and BOT.

International Economic Institutions ternational Monetary
System - Bretton Woods
Obijectives, Organizational struct

v Borrowing and Lending

Programme of IMF — SDRs dia and IM

UNCTAD.
v World Trade Organization (WTQO) — Fanctions and O

Agricultural Agreements — GATS - TRIPS — TRIMS.

TOTA \ 60

1 Francis nilam, Inte ade andpo L Management — Himalaya

Publishi se - Mumbai —04.

Paul.R. d Maurice Obstfeld, InternationallEconomics (Theory and
2 Policy) -

Pearson EdUeatio Addison Wesley. L cagan (P) Ltd. - Delhi — 92.

Robert J. Caraugh, ional Econo homson Information Publishing

Group -
Wadsworth PuB

hing CaC -Califgrnia.

. Mannur, Intéinational EG HieS — \Vikas Publishing House (P) Ltd — New

a Banerjgg; Introduction to International Business,
Mumbai

imalaya

Reference Books

1 Dr.ThAryamala, Vijay Nicole, International Trade, Chennai
2 Avadha A Ipternational Financial Management, Himalaya Publications,
Mumbai
3 Punam Agarwal and Jatinder Kaur, International Business, Kalyani Publications,
New Del
4 S Sankaran, International Trade, Margham Publication, Chennai
5 C B Gupta, International Business, S Chand Publishing, New Delhi
NOTE: Latest Edition of Textbooks May be Used
Web Resources
1 https://opentext.wsu.edu/cpim/chapter/2-1-international-trade/
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https://www.economicsdiscussion.net/balance-of-payment/balance-of-payments-
international-trade-economics/30644

3 https://www.wto.org/english/thewto e/countries e/india e.htm

MAPPING OF COURSE OUTCOMES AND ROGRAMME
OUTCOMES & PROGRAMME SPECIFIC OUTCOMES

€O |po1|Po2|PO3| PO4| POS| POS| PO7| PSO1 | PSO2 | PSO3| PSO4 | PSOS5| PSOB | PSO7
col |3 |1]|2]1]-1]1 1 2
co2 | 3|3 |1]-]1]2 3
co3 |3 |3|2]2]|1]1 3
coa |2 (3|2 ]3|-1|2 3
TOTAL |11 |10 | 7 | 6 | 2 11

- Medium,

Skill Enhance Course SEC- 2

INTERN CHNOL MMERCE
Marks
Subject . Inst.
Code L P | S Credits Hours 1A External Total
2 3 25 75 100

Course O

CO1 | Define basic
internet, inclu

y and descriig the various methods of connecting to the
eed, and LAN integrations.
manage communication, file transfers, and

Hours

Internet
I Introductiof” — Internet Connection Concepts — Connecting to Dial- 9
up Internet Accounts — High Speed Connections: ISDN, ADSL, and
Cable Modes — Intranets: Connecting LAN to the Internet.

Unit 11: E-mail Concept
E-mail Concepts — E-mail Addressing — E-mail Basic Commands —
Sending and Receiving Files by e-mail — Controlling e-mail Volume —
Il Sending and Receiving Secure e- mail. 9

6


http://www.economicsdiscussion.net/balance-of-payment/balance-of-payments-
http://www.wto.org/english/thewto_e/countries_e/india_e.htm

Unit I11: Internet Services

Online Chatting and Conferencing Concepts — E-mail Mailing Lists —
Usenet Newsgroup Concepts — Reading Usenet Newsgroups — Video
Il Conferencing. 9

Unit IV: Web Concepts and Browsers
World-Wide-Web Concepts — Elements of Web — Clients and, Servers
— URL and TP —-Web Browsers — Netscape Navigator and
Communicator-Microsoft Internet Explorer.

Unit V: Search Engines
V  Search Engines — Web Directories — Microsoft Internet Explo
Searching for Information — Bigfoot, Info ce, who were, Yaho
Subscriptions and Channels — Web -Making use of Web
Resources — New and Weather, ersonal Finance and
Investing — Entertainment — Shoppi ids, Teems, Parents
and Communities, Health and Medicine, Reli Spirituality.

TEXT BOOKS
1. Alexis Leon and Math
India, 2000.
2. Kamlesh N.
Kamlesh

Leon- Internet for everyone, Leon , Chennai,

dia Ltd., 2002
Net — An introduction
02

1. Douglas E. Co nternet, PHI (Addition Wesley
Lonman), New

ES AND ROGRAMME
SPECIFIC OUTCOMES

PO7| PSO1| PSO2 | PSO3| PSO4 | PSO5| PSO6 | PSO7

2 | - - - - 3 - 1

COo3 1 2 3 - 2 2 2 - - 2 1 2 1 2

CO4 2 3 2 1 3 2 3 1 2 2 2 3 1 3

TOTAL | 7 7 8 3 |11 6 9 2 4 5 5 11 3 8

3 — Strong, 2- Medium, 1- Low
6



SEC-2: STOCK MARKET OPERATIONS

Marks
Subject . Inst. External
Code L T P S Credits Hours CIA Total
2 3 25 75 100

Course Outcomes

COL1 | Describe the fundamental concepts of securities, risk-return trade-offs
the Indian securities market.

CO2 | Hlustrate the mechanics of primary market floatation, including
determining the specific roles of various intermediaries in a new issue.

d the structural evolution of

ing and pricing, while

CO3 | Examine the secondary market trading mechanics and the impact of SEBI re
LODR) on investor protection and market transparenc

CO4 | Evaluate the efficiency of the dematerialization pr
navigating the regulatory and procedural require

odern stock trading.

and formulate a compreh e strategy for

Unit

Contents

Introduction
Concept and types of

measurement of risk; 9
fix price method
ffer Documents; 9
nderwriters, Lead
ars, Bankers, ASBA,
lons and Importance; Mechanics of
ypes of Orders, Screen Based Trading, 9
1 and Settlement Procedure; Types of Brokers.
Framework SEBI (Issue of Capital and Disclosure
v gulation 2018; Stock Exchanges and Intermediaries; 9
SEBI and tor Protection; Securities Contract Regulation Act and
SEBI (Listing Obligations and Disclosure Requirements) Regulation
2015.
Dematerialization
V  Demat Trading Concept and Significance; Role of Depositories and 9
Custodian of Securities in Demat Trading; SEBI Guidelines and other|
Regulations Relating to Demat Trading; Procedure of Demat Trading.
Total 45
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Practical Exercises:

The learners are required to:
1. Prepare the steps involved in pre and post management of hypothetical
case of IPO/FPO.
2. Make a comparative analysis of IPOs to identify
parameters of success and causes of failure.
3. Expose themselves to trading screen of National Stock
Exchange (www.nseindia.com) and demonstrate
a) Procedure of placing buying/selling order.
b) Trading Workstation Station (TWS) of spot mar,
(Futures and Options).
4. Learn demat trading and investment with the
help of relevant software (Working on Vi
trading platform).

inancial derivative markets

Faculty member will impart the know
students and these components wil

Text Books:
1.

Gordon, E., & Nataraja
New Delhi: Hi

Benjamin, G . arper Publishing.

Machiraju,
New Age Pu

Finance., New Delhi
stitutions and Markets Tata McGraw Hill Publishing Company


http://www.nseindia.com/

MAPPING OF COURSE OUTCOMES AND ROGRAMME
OUTCOMES & PROGRAMME SPECIFIC OUTCOMES

co PO1|PO2|PO3| PO4| PO5| PO6| PO7| PSO1| PSO2 | PSO3| PSO4 | PSO5 | PSO6 | PSO7
COo1 3 2 1 - - 1 2 - - 3 1 - 2
CO2 3 2
COo3 3 3
CO4 2 2
TOTAL | 11 9
S(u:t;jdegt L Total
100

LO1 Describe mental concepts of entrepreneurship, iR€liding idea generation techniques,

legal forms tion, and the various pathways _to stafting or acquiring a venture.

LO2 Apply the pr
execute the steps, re i s, including government schemes

like Startup In

LO3 Analyze market @ynamic

identify viable buSiRess oppo and evaluate the criteria used by venture capitalists for
ding.
otential buSiness risks a est strategies to design a comprehensive, well-
ss plan\that integr marketing, operations, management, and financial
ilest
Unit Contents No. of
Hours
Starting entures: Meaning and features. Opportunity
identification. search for new ideas Source of innovative ideas.
Techniques 4#0r generating ideas. Entrepreneurial imagination and
creativity: The role of creative thinking. Developing creativity. 9

Impediments to creativity. The pathways to New Ventures for|
Entrepreneurs, Creating New Ventures. Acquiring an established
\Venture: Advantages of acquiring an ongoing Venture. Evaluation of key
issues. Franchising: How a Franchise works. Franchise law. Evaluating
the franchising opportunities.




Legal Challenges in Setting up Business Intellectual Property
Protection: Patents, Trademarks, and Copyrights. Requirements and
Procedure for filing a Patent, Trademark, and Copyright. Legal acts
1 governing businesses in India. Identifying Form of Organization and 9
their procedures and compliances.

Search for Entrepreneurial Capital: The Entrepreneur’s Search for
Capital. The Venture Capital Market. Criteria for evaluating New-
\Venture Proposals. Evaluating the Venture Capitalist Financigg stages.
i Alternate Sources of Financing for Indian Entrepreneurs. B Funding. 9
Government Policy Packages. State Financial Corpo SFCs).
Business Incubators and Facilitators. Informal risk ~capital®
Investors. Government schemes for new ventures like: Start up
Stand Up India, Make in India, etc.

Marketing Aspects of New Ventures D
Customer Analysis, Geographical
Linguistic Analysis, Sales Analysis and Com
Research Sales Forecasting. Evaluagion. Pricing D

ing a Marketing Plan:
onomical Analysis,
Analysis. Market

Unit V: Business Plan Pr
Concept. Pitfalls to Avoi
Developing a Well-Con
V  Plan: Executive Summ
Niche and M
Operations.
Milestone S

Development.
est Strategy.

45

Practical Exercises:
The learners are required to:

ure with a case study.
along with comparative analysis of

6. Prepare and nt a well-conceived Business Plan.

cent Trends in New Venture Planning & Development

Faculty member will impart the knowledge on recent trends in New Venture Planning &
Development to the students and these components will not cover in the examination.

Text Books:
1. Allen, K. R. (2015). Launching New Ventures: An Entrepreneurial Approach.
Boston: Cengage Learning



2. Barringer, B. R., & Ireland, R.D. (2015). Entrepreneurship: Successfully Launching
New Ventures. London: Pearson.

3. Kuratko, D.F., & Rao, T.V. (2012). Entrepreneurship: A
South- Asian Perspective. Boston: Cengage Learning

4. Donold F Kuratko and Jeffrey S Hons by 2021 New Venture Management
Routledge, USA

Supplementary Readings:
1. Colin Barrow Paul Barrow Robert Brown 2015 The Busi
Guide to New Venture, Kogan Page Ltd, Great Brittan

Plan Work Book: A Practical

3. David Butler 2014 Business Planning for New Vegptures: AGuide to , Routledge USA
4.Robert N Lussier Joel Corman 2014 Entrepren ledge USA
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