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SECRETARYSHIP

SYLLABUS

Applicable ffiliated Colleges of Manonmaniam Sundaranar University

(With effegtfrom the Academic Year 2026-2027 onwards)



OUTCOME BASED EDUCATION - CHOICE BASED CREDIT SYSTEM

VISION AND MISSION OF THE UNIVERSITY

1. UNIVERSITY VISION
"To provide quality education to reach the un-reached"

2. UNIVERSITY MISSION

e To conduct research, teaching and outreach programmes to improve co ns of human living

e To offer a wide variety of off-campus educational and training programs, inéltding the use of information

technology, to individuals and groups

3. PREAMBLE
The Bachelor of Commerce i vide students
with an ample exposure to courses anagement. The
course equips the students for entr j i otes the growth of their professional
career, entrepreneurship an ment of the country.

4. PROGRAMME EDUCA
In alignment with the VASi issi iversi ollowing have been defined as the
PEO for the graduates.

PEOL: Developing strong dently the concepts in the field of study

ly the knowledge and skills gained to solve

5. PROGRAMME O

Programme mes for the Under Graduate Degree Programmes of the University are

articulated as under. Afte uccessful completion of Undergraduate Programme from the University,
the learner should be abl
PO1: Comprehend the knowledge acquired and communicate the same to others
PO2: Analyze and compare the factual data / situation to comprehend and to critically evaluate to
find solution to the problem ahead
PO3: Apply theories and philosophies learned in solving the problem in scientific manner

PO4: Think reflectively on the earlier activities and attempt for self-directed lifelong learning
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process

POS5: Understand multicultural existence and identify the means to prolong moral/ethical values in
personal and professional life

POG6: Explore through multiple sources and get exposed to the digital technology.

PO7: Act as a responsible member in teams and practice leadership qualities.

6. PROGRAMME SPECIFIC OUTCOMES (PSOs)

PSO1: Advanced Financial Accounting Proficiency

ements for diverse
t accordance with

iness entities (sole
jonal Financial

Graduates will be able to prepare and audit financial s
proprietorships, partnerships, and corporations) in
Reporting Standards (IFRS) and local accounting fra

Int

PSO2: Statutory Tax Compliance & Planni

Students will demonstrate the ability to
and GST. They will be proficient i

Graduates will be able i i chniques like Net Present Value
(NPV) and Internal Rat to manage personal and corporate

Students will be able to int i of the Companies Act, Contract Act, and
Protection Act in b is ensures that they can guide an organization through

and data visualiZation tools like Power Bl or Excel to automate financial processes

siness insights.

SAP, or QuickB
and generate real-ti

PSO6: Cost Manageme
Students will be able to/apply costing methods—such as Standard Costing, Marginal Costing, and
Activity-Based Costing (ABC)—to determine product pricing, control organizational wastage, and assist
management in strategic internal decision-making.

perational Efficiency

PSO7: Business Research & Market Analysis
Graduates will be capable of conducting independent market research by collecting, processing, and
analyzing data using statistical tools. They will be able to present these findings in professional reports to
solve specific business problems or identify market trends.
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7. PROGRAMME DETAILS

e Eligibility Criteria : Passed +2 with Commerce and Accountancy Subjects. Besides the
regulations are to be imposed by the Government of Tamilnadu then and
there...

e Medium of Instruction : English

e Duration of the Programme : Three Years

8. EXAMINATION SCHEME

METHODS OF EVALUATION

Continuous Internal Assessment Test
Internal  ["Assignments / Snap Test/ Quiz

Evaluation | Seminars

Attendance and Class Participation

External
Evaluation | End Semester Examinatio

100 Marks

50 Marks
50 Marks

Project Evaluation: Internal

Total| 100 Marks

50 Marks
50 Marks

Practical Examination: Internal

Total| 100 Marks

— 10 Marks
— 25 Marks
— 40 Marks

er Order Thinking ( K1, K2, & K3) — 60 % in each part
igher Order Thinking ( K4, K5, & K6) — 40 % in each part



10. MODEL QUESTION PAPER

MANONMANIAM SUNDARANAR UNIVERSITY
TIRUNELVELLI - 12

B.Com (CS) Degree Examination
(For those who joined in July 2026 onwards)

Time: 3 Hours Principles of Marketing . 75 Marks

Part -A 10 X 1 =10 marks
Answer All the Questions
1 The marketing strategy that targets a very specific, narrowly defined, an
specialized market segment?

K1

a) Mass Marketing b) Niche Marketing ¢
d) Behavioural Segmentation
2 Segmenting a market based on "benefits sought"
which category?

hic Segmentation

loyalty" falls under

a) Demographic Segmen
c) Geographic Segmen

n d) Behavioural Segmentation

3 Which psychological coneept describes the post-purchase anxiet K2
consumer feels after ma a difficult buying choice?

K2

K1

K1

K2

a) Mass Advertising b) Sales Promotion c) Public Relations
d) Personal Selling
8 What is a primary advantage of digital media advertising over traditional media K1
advertising?
a) Lower total production costs for every campaign
b) Two-way interaction and real-time tracking of consumer data
c) Complete avoidance of visual graphics
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d) A guaranteed reach to 100% of the population

What is the primary role of a Marketing Information System (MIS)?
a) To manage the physical assembly line of products
b) To gather, analyze, and distribute timely
c) To enforce legal regulations and penalize competitors
d) To automate online retail sales without human input

K1

10

What type of software system is designed to collect, store, and analyze
customer interaction history to build long-term buyer relationships?

a) E-tailing b) MIS (Marketing Information System)
c) CRM (Customer Relationship Management) d) M-mar

K3

Part-B 5 X 5 =25 marks

11

a) Explain the core functions of marketing and discuss how the
conceptualization of marketing has evolved over time. (OR)
b) Describe the criteria required for a market ent to be considered
effective and viable.

12

K2

a) Discuss the Consumer Buying Decisi can marketers
actively manage and minimize post-purchase cog issonance? (OR)

modern brand positionin

13

a) Walk through the enti

ew Product Development (NPD) pr
idea generation to com i

alization. (OR)

14

K3

tages of the Product Life Cycle (PLC),
i stage. (OR)

actors that influence a company's

K3

5 X 8 =40 marks

16

real-world ex
audience.

es of how a brand might combine these bases to target an

K6

17

a) Distinguish between Traditional Media and Digital Media advertising,
highlighting the advantages and disadvantages of each. (OR)

b) Explain the different channels of distribution available for consumer goods,
detailing the roles of various channel members.

K4

18

a) What is a Marketing Information System (MIS)? Explain its primary
components and its importance to modern marketing managers. (OR)

K3




b) Discuss the concepts and utility of Customer Relationship Management
(CRM) and E-tailing in the current retail environment.

organizations navigate the global market environment and regulatog
frameworks. (OR)

b) "The modern marketplace relies heavily on digital ifitegrati@mand

relationship building" Evaluate.

19 a) Discuss the core elements of the promotion mix. Evaluate the structural shift K3
from Traditional Media to Digital Media advertising. (OR)
b) Examine the various channels of distribution for both consumer goods and
industrial goods.

20 a) Explain how a robust MIS collects, processes, and deploys data to help K5

11. CREDIT DISTRIBUTION

Part Subjects No. of Papers ts
I Tamil (3 Credits) 4
1 English (3 Credits) 4
Il | Core Courses and 15 +8
Elective Courses
Foundation Course 2
Skill Enhancement Co 4 8
IV TEVS 1 2
Value Educg 1 2
Internship jal Visit/ Field Visit 1 2
V | Extension ACEN 1 1
Naan Mudhalyan< 5 10
jotal Credits 140
12. ENTIRERROGRMME STUCTURE
om Corporate SeCretaryship - 2026-27 onwards
Part Title of the Course T/P |Credits [Hours
F
FIRST YEAR
FIRST SEMESTER
Part | pLanguage I T 3 6
Part Il English | T 3 6
Part 111 Core Paper | —Financial Accounting | T 5 5
Part I Core Paper Il - Principles of Management T 5 5
Elective | - Business Communication
Part Il | Anyone [ Elective I - Indian Economic Development T 3 4
Elective I - Business Economics




Skill Enhancement Course SEC-1

Part IV Any One Digital Banking / T 2 2
MS Office P
FC— Fundamentals of Business Studies T 2 2
Total 23 30
SECOND SEMESTER
Part | Language - |1 T 3 6
Part I English - 11 T 3 4
Part 111 Core Paper Il —-Financial Accounting -1l T 6 6
Part I Core Paper IV- Principles of Marketing 4 5
Elective 11 - Office Manageme Secretarial
Any one | Practice 3 4
Part Il Elective Il - Business Enyi
Elective Il — International Tra
Skill Enhance Coutse SEC— 2
Select any Internet Technolog Commerce 3
Part IV Two Stock MarketfOperatie
New ventdre Planning and*Development
Part IV Naan Cambrig nglish 2 2
Mudhalvan
23 30
SECONT
HIRD SE
Part | Language T 3 6
English 111 T 3 6
Corg Raper V- C@ ate Accounting | T 5 5
ore Paper VI - BanKing Law and Practice T 4 4
Gtive 11| — Business Mathematics & Statistics
— Financial Management T 3 3
Part IV Elective ITP— E-Commerce
Skill Enhance Course SEC- 3 p
Select any offiputerized Accounting with Tally / 2 2
Part IV | one earing and Forwarding in Import and Export
EVS 2 2
Naan
Mudhalvan | Goods and Service Tax * T 2 2
Total 24 30




FOURTH SEMESTER
Part | Language 1V T 3 6
Part Il English IV T 3 6
Part 111 Core Paper VII-Corporate Accounting Il T 5 5
Part 111 Core Paper VIII-GST and Customs Law T 4 4
Elective IVV— Business Law
Any one i i
Part 111 Elective IV— Consumerism & Consumer Pr, T 3 3
Elective IV- Research Methodology **
Select Skill Enhance Course SEC- 4
oni Ctany | Fundamentals of Fin Tech / Fili 2 2
Part IV GST Returns
Value Education 2
Naan . .
Part IV Mudhalvan Working Capital 2
30
Part Subject Hours
i Core 9 5
Il Core 10 5
i Core 11 ness Ethics 5
Core 12 F 3 5
T 3 4
" eneurship Development / Retail T 3 4
Management
v Agricultural Economy of India * T 2 2
Internship/Industrial visit/ Field visit/ E 9 )
Knowledge Upgradation Activity #
Total 25 30




SIXTH SEMESTER

Part Subject Subject Title Credits|Hours
i Core 13 Company Law & Secretarial Practice T 4 6
i Core 14 Management Accounting T 4 6
i Core 15 Industrial Law T 4 6

Discipline Specific | Auditing and Corporate Governance /
i (E)Ir(]aé:)tivellz (Any Logistics and Supply Chain Managem T 3 5

Discipline Specific

m Elective ¥ (Any Special Accounts / Human Values &

Business Ethics.

One)
AV Naan Mudhalvan Personal Investmen 2
Scheme L
\4 Extension Activity @ -
Total 30
Grand Tota 180

* Applicable to the students who absen Pape
** A set of Project and Research Methog
# It shall be done during the vacation pe
@ It includes NSS, NCC, YRCg8ports e

T indicates ghd semester

P indicat emester Practical exam paper,

ailed in Naan Mudhalvan Exam (Alt
ogy should be selected.
End of fourth.se

After working hours.

F indicate Vork.
13. COURSES — PSOs \‘
Title of the Course | PSO PSO5 | PSO6 | PSO7 | Total
Score

Fi ounting - | 2 2 2 2 15
Principlesal giment 2 2 2 2 11
Busines 3 1 1 2 12
Indian Econd 2 2 2 2 16
Development
Business Economi 2 1 3 1 1 3 3 14
Financial Accounting 3 - 2 2 1 1 1 10
Principles of Marketing 1 - 2 2 2 2 3 12
Office Management & 3 - - - - 2 1 05
Secretarial Practice
Business Environment 1 2 1 3 12
International Trade 1 1 3 2 1 2 3 13
Total Score of all Courses
contributing to PSO




14. DETAILED SYLLABUS
FIRST YEAR - SEMESTER — |

CORE — I: FINANCIAL ACCOUNTING -1

Subject Inst Marks
Code L T P S Credits Hours CIA External Total
5 5 5 25 75 100

Course Outcomes

CO1 (Conceptual Foundation (K1 - Remember & K2 - nd) Define and explain the

CO2

CO3 |Analytical Accounting (K4 -
(Single Entry) and comple ions i i s and

Financial Synthesi valuate the
CO4  financial health of a
adjustments 0ss Account and Balance Sheet.
Unit Contents No. of
Hours
inancial Accounting
Objectives, Basic
rnal, Ledger Accounts— 15
Subsidiary ssification of Errors — Bank
Reconciliati
ng Concern - Capital and Revenue 15
Preparation of Trading, Profit and Loss
Sheet with Adjustments.
s of Exchange
ciation - Meaning — Objectives — Accounting Treatments - Types -
Line Method — Diminishing Balance method — Conversion
I ange — Definition — Specimens — Discounting of Bills — 15
Endorsement of Bill — Collection — Noting — Renewal — Retirement of Bill
under rebate.




Accounting from Incomplete Records — Single Entry System
Incomplete Records -Meaning and Features - Limitations -
Difference between Incomplete Records and Double Entry System -

v Methods of Calculation of Profit - Statement of Affairs Method — 15
Preparation of final statements by Conversion method.
Royalty and Insurance Claims
Meaning — Minimum Rent — Short Working — Recoupmeat of Short
v Working — Lessor and Lessee. 15
Insurance Claims —Calculation of Claim AmountfAverage clause
(Loss of Stock only)
TOTAL 75
THEORY - 20% & PROBLEM - 80%
Textbook
1. | S.P.Jainand K. L. Narang Fifancial Accoun alyani Publishers, New Delhi.
2. |sN. Maheshwari, Finafiefal Accotmting, Vikas Pubb ps, Noida.
3. | Shukla Grewal and @upta, “Advanced Accounts”, vol hand@nd Sons, New
Delhi.
4. | Radha swamy and Ril&, Gupta: Advanee nting, Sultan Chand, New Delhi.
5 | R.L Guptland V.K. G ACcou Sultan Chand, New Delhi.
Reference Books
1. | Dr.Ar ar and Raman: Advanced Accountan€y, Himalaya Publications, Mumbai.
2. | Tulsian, A m ounting, Tat@yMcGraw s, Noida.
3. | Charumat d am, Financia punting, S. Chand and Sons, New Delhi.
4.

Goyal and Tiwari, Fina counting, Taxmann Publications, New Delhi.

Robert N Ant , David enneth A. Merchant, Accounting: Text and
es. McGrawsHill Educatian, Noida.

0 tbooks May be Used

Web Resources

3s://wwwe.slideshare.net/mcsharmal/accounting-for-depreciation-1

http .slideshare.net/ramusakha/basics-of-financial-accounting

w

https://wWV géountingtools.com/articles/what-is-a-single-entry-system.htmi



http://www.slideshare.net/mcsharma1/accounting-for-depreciation-1
http://www.slideshare.net/ramusakha/basics-of-financial-accounting
http://www.accountingtools.com/articles/what-is-a-single-entry-system.html

MAPPING OF COURSE OUTCOMES AND ROGRAMME
OUTCOMES & PROGRAMME SPECIFIC OUTCOMES

co PO1| PO2| PO3| PO4 | PO5| PO6| PO7| PSO1 | PSO2 | PSO3|PSO4 | PSO5| PSO6| PSO7
COl 3 1 = = = = 2 1 3 2 1 = 1 l
3 2 _
CO2
cos | 3|3 2
ToTAL| 12 | ® 4
. Marks
Subject L External
Code CIA Total
25 75 100

I concepts of management (K1 & K2): Define
of management. Understanding the evolution of
ey theorists, and basic meaning and functions of
affing, directing, and controlling.

Is, techniques, and processes (K3): Implement management

CO2 involved in decision-making and forecasting. Apply staffing

igte between various organizational structures, and analyse the impacts of
centralization, decentralization, and departmentalization. This involves breaking down
CO3 the complexities of leadership styles, motivation theories, and communication barriers
to determine their effect on workforce supervision and coordination.

Evaluate the effectiveness of management systems and contemporary trends
(K5): Ciritically assess performance appraisal methods, such as the 360-degree
CO4 |appraisal, and the impact of modern work arrangements like "Work from Home".
Judge the efficacy of controlling techniques, including Management by Exception
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(MBE), while evaluating the specific challenges and contributions of women leaders
in the modern workforce

Unit Contents Hours

Introduction to Management
Meaning- Definitions — Nature and Scope - Levels of Management —
Importance - Management Vs. Administration — Mapagement:

Henry Fayol, Peter F. Drucker, Elton Mayo 15

Management - Trends and Challenges of Manage
Qualification — Duties & Responsibilities.

Planning

Planning — Meaning — Definitions — N
Importance and Elements of Planni
I Tools and Techniques of Planni
(MBO). Decision Making: Meaning — Cha

— Scope and Functions
es — Planning Process -
ement by Objective
ics — Types - Steps

Organizing
Meaning - Definiti
Importance — Ty
Organization Chart

- Nature and Scope — C
Formal and Informal Org
aning and Types 15

— Performance Appraisal - 15
mance Appraisal — Work
Theories — Communication — Types - Barriers
asures to Overcome the Barriers. Leadership
e - Types and Theories of Leadership — Styles of Leadership -
fa Good Leader — Successful Women Leaders — Challenges
15
— Meaning - Techniques of Co-ordination. Control -
Characteristics - Importance — Stages in the Control Process -
Requisites of Effective Control and Controlling Techniques -
Management by Exception [MBE].
Total 75
Textbooks




Gupta. B, -Principles of Management-L.M. Prasad, S. Chand& Sons Co. Ltd, New

Delhi.

9 Dinkar Pagare, Principles of Management, Sultan Chand & Sons Publications, New
Delhi.

3 P.C. Tripathi& P.N Reddy, Principles of Management. Tata McGraw, Hill, Noida.

4 L.M. Prasad, Principles of Management, S. Chand & Sons Co. Ltd, New Delhi.
R.K. Sharma, Shashi K. Gupta, Rahul Sharma, Business Ma

ment, Kalyani

° Publications, New Delhi.
Reference Books
1 K Sundhar, Principles of Management, Vijay Nichole Imprints
2 Harold Koontz, Heinz Weirich, Essentials of
Chand and Sons, New Delhi.
3 Grifffin, Management principles and
4 H. Mintzberg - The Nature of Managerial Wo
5 Eccles, R. G. & Nohria, N. Beyg e Hype: Red

Management. Boston The yard“Business School
NOTE: Latest Edition of Textbg@Kks May be Used

Web R

1 http://wuniversityo

https:/ panagementstudyguide.com/manpower=planning.htm

https:/ AN essmanagementideas.com/notes/management-
notes/co0 m; gordination/21392

MAPPING QE CO TCOMES'AND ROGRAMME
OUTCOMES & PROG E SPECIFIC OUTCOMES

\ R0O2 | PO3\PO4 POS 6| PO7|PSO1| PSO2| PSO3 PSO4| PSO5| PSO6| PSO7
-
C - 2 2 1 - 1 2 - 1 1
3 2 2 1 - 2 2 2 3 2
1 2 2 - - 1 3 1 2 2
CO4 2 2 3 2 2 3 1 - 2 2 2 2 3
TOTAL| 10 | 10 | 8 7 6 8 9 3 - 6 9 5 8 8

3 — Strong, 2- Medium, 1- Low


http://www.universityofcalicut.info/sy1/management
http://www.managementstudyguide.com/manpower-planning.htm
https://www.businessmanagementideas.com/notes/management-%20notes/coordination/coordination/21392
https://www.businessmanagementideas.com/notes/management-%20notes/coordination/coordination/21392

FIRST YEAR — SEMESTER — |

ELECTIVE - I: BUSINESS COMMUNICATION

Subject L| T | P|S Credits Inst Exll/(le?'::;
Code Hours CIA Total
4 3 4 75 100
Course Outcomes
CO1l | Describe the fundamental concepts of business communicatie

and explain the
structural elements of business letters, banking/insurance corresp@mndence, and
secretarial duties.

CO2 | Apply appropriate communication techpi@ues and formal layouts to g€herate trade
enquiries, insurance claims, and comp retarial documents in various,business
scenarios.

CO3 | Analyse various barriers to communicatio amine the differences between
types of insurance, agency cofjiespondence, ant (t structures to determing|the
most effective communicaii eqy.

CO4 | Evaluate the effectiveness of differegt interview te and create professional
artefacts including f@emal reports, comprehensive resu . digitadgprofiles for
career advancement

Unit No. of

Hours

to Business Communication
Definit eaning — Importance of Effective
Modern ation Methods — Barriers to @
Communigatio iness LetterSigheed -
Effective BUSIness — Layout.

Introd
ommunication —
munication — E- 12
lons — Essentials of

Agency

Trade Enquikies

Trade Enquirigs — Orde d their Execution — Credit and Status 12
Enquiries — Camplaints a ents — Collection Letters — Sales

grs — Circulg
: psurance Corregpondence
Banking dence ¥~ Types - Structure of Banking

orrespondene ements of a Good Banking Correspondence —

rance — Mea and Types — Insurance Correspondence — 12
Diffesence between Life and General Insurance — Meaning of Fire
Insuranee — Kinds — Correspondence Relating to Marine Insurance —

pondence — Introduction — Kinds — Stages of Agent
Corresponglence — Terms of Agency Correspondence.

Secretafial Correspondence

Company Secretarial Correspondence — Introduction — Duties of
Secretary — Classification of Secretarial Correspondence — Specimen 12
letters — Agenda and Minutes of Report writing — Introduction — Types
of Reports — Preparation of Report Writing.




Interview Preparation

vV Application Letters — Preparation of Resume — Interview: Meaning 12
— Objectives and Techniques of Various Types of Interviews
—Creating & maintaining Digital Profile.

TOTAL 60
Textbooks

Rajendra Pal & J.S. Korlahalli, Essentials of Business C
& Sons- New Delhi.

4 | New Delhi.
5 M. S. Ramesh and R. Patten Shetty, Effecti
S. Chand & Co, Publishers, New Delhi.
R ence Books
1 V.K. Jain and Om Prak@sh, Business C@mmunication,
2 Rithika Motwani, Busihess communication, Taxmann, Ne
3 Shirley Taylor, Com ication forB gn Publications - New Delhi.
4 Bovee, Thill] SchatzmarT, inicatio day - Pearson Education,
Private ew Delhi.

5 Penrose, ication, Bangalore.

NOTE: Latest Edit ‘

Myers, Advanced Business Com
books May he Used
Web Rese

https://accountifigseekha

https://www.testRreptraining.6 8iiess-communications-practice-exam-  questions

)
‘ : prs.0fline.nmims.gdu/degree-programs

OUTCOMES AND ROGRAMME

VIAPPING OF COU

©) OMES & PROGRAMME SPECIFIC OUTCOMES
co PO1| PO2 [P@3yPO4 | PO5| PO6| PO7|PSO1| PSO2| PSO3 PSO4| PSO5| PSO6| PSO7
COo1 3 1 1 - 1 2 2 1 1 3 - 1 2
CO2 3 2 3 2 2 2 2 2 2 2 3 2 1 2
COo3 2 3 3 2 - 1 2 1 1 2 3 - 2 3
CO4 2 3 3 3 3 2 3 1 - 2 2 3 1 3
TOTAL| 10 | 9 12| 8 5 6 9 6 4 7 11 5 5 10



http://www.testpreptraining.com/business-communications-practice-exam-

3 — Strong, 2- Medium, 1- Low
FIRST YEAR — SEMESTER - |

ELECTIVE - I: INDIAN ECONOMIC DEVELOPMENT

Subject Inst Marks
Code L| T | P | S Credits Hours External Total
4 3 4 75 100
Course Outcomes

CO1 Define and explain the fundamental concepts of economic growth, deMelopment metrics (HDI,
PQLI), national income accounting, public finance structures, and type money supply across
developed and developing nations.

CO2 | Apply theoretical frameworks, such as the Theasgof Demographic Transitioni@md principles of
public debt/expenditure, to interpret real-worle omic scenarios and calculatewarious
budgetary deficits (Fiscal, Revenue, and Prj

CO3 Analyze the interrelationship between population @ ics, human resource devel@pment, and
sectorial contributions to National Inc@me, while exa he causes and impacts @f inflation
and deflation on an economy.

CO4 Evaluate the effectiveness of fiséalpe in controlling upply and the ympact of
taxation and deficit financingon the overall éBonomic welfare gvelopme ajectory of a
nation.

Unit Conte

Hours
Economic Dey, ent and Groy
Meaning & - Concepts of Economic Gro and Development.
Differences be wth and Development. Measgrément of Economic
I Development: P come, Basic Needs, PhysicalbQuality of Life Index, 12

Human Developm
Economic Develop

Gender Empowerment'Measure- Factors affecting

is of Development
and Peveloped Countries
eories of Demographic Transition. 12

nal Income - Concept, types of measurement,
ome at Constant and Current Prices. Sectorial 12

Meaning, Impo ole of Public Finance in Economic Development, Public
Revenue-Sources)'Pirect and Indirect taxes, Impact and Incidence of Taxation,
Public Expenditdire- Classification and Cannons of Public Expenditure, Public
Debt- Need, Sources and Importance, Budget-Importance, Types of Deficits -

Revenue, Budgetary, Primary and Fiscal, Deficit Financing.

12




Money Supply

Theories of Money and Its Supply, Types of Money-Broad, Narrow and High
\% Power, Concepts of M1, M2 and M3. Inflation and Deflation -Types, Causes and 12
Impact, - Price Index- CPl and WPI, Role of Fiscal Policy in Controlling Money

supply.

TOTAL 60

Textbooks

Dutt and Sundaram, Indian Economy, S. Chand, New Delhj

V.K. Puri, S.K. Mishra, Indian Economy, Himalaya Publishing h Mumbai

Remesh Singh, Indian Economy, McGraw Hill, Noi

Nitin Singhania, Indian Economy, McGraw

g B~ W |IDN|-

Sanjeverma, The Indian Economy, uniqu

Ghatak Subrata: Introduction to Develepment Econo ew Delhi.

Sukumoy Chakravarthy: DgMelopment Plafmming- Indian E

pmy, McGraw Hill,_Naoida.

2
3 Ramesh Singh, Indian Ec
4

Mier, Gerald, M; t, OUP, New Delhi.

eading

Todaro, Mic P: Economic De pment in the third d, Orient Longman, Hyderabad

5

NOTE: Latest Edition of T ay be Used

Web Rest s

1 http://www.jstor.o

http://www.indiastati@om

DA/, A
| h epw.in

MAPP RSE OUTCOMES AND ROGRAMME
DUTCOMES & DGRAMME SPECIFIC OUTCOMES

€O 1po JRO2| PO3 PO5| PO6| PO7|PSO1|PSO2| PSO3| PSO4| PSO5| PSO6| PSO7
cor | 3 21| - | - 2|2 2] 21| 1| 1]1
co2 |3 |21 | -|2]1|2] 1] 3| 3| 2/|2]|2]:2
co3 | 2|3 2|2|1]2|3| 1] 2]3|1|2]|2]S3:
coa |3 |3|3|3|2|3|3|2|3]|3]2]3]|2]:3
TOTAL | 11 | 9 8 6 | 5|6 |10 6 |10] 12| 6 | 8 | 7 | 9

3 — Strong, 2- Medium, 1- Low

6


http://www.jstor.org/
http://www.indiastat.com/
http://www.epw.in/

FIRST YEAR - SEMESTER — |

ELECTIVE - I: BUSINESS ECONOMICS

Subject Inst Marks
Code L T P Credits Hours CIA External Total
4 3 4 25 75 100
LO1 Conceptual Foundation (K1, K2) Describe and explain the

production functions, and the characterlstlcs of various market structu

LO2

Quantitative & Economic Application (K3) Apply economic

LO3

etc.) on organizational performan
(Variable Proportions vs. Returns

LO4

methods and demand f
optimize production effi
that maximize economic

Unit

No. of
Hours

Introductio
Introduction
Economics —
Importance of

Scarcity Views on
- Definition — Scope and
ts: Production Possibility

Profit and Economic Profit — 12

of Demand - and Analysis: Demand Determinants, Law of

nd its Exceptions. Elasticity of Demand: Definition, Types, 12




Consumer Behavior
Consumer Behavior — Meaning, Concepts and Features — Law of
Diminishing Marginal Utility — Equilibrium Marginal Utility — Coordinal
and Ordinal concepts of Utility - Indifference Curve: Meaning,
Definition, Assumptions, Significance and Properties — Consumer’s 12
Equilibrium. Price, Income and Substitution Effects. Types of Goods:
Normal, Inferior and Giffen.

Theory of Production
Concept of Production - Production Functions: Linear and Non —
Homogeneous Production Functions - Lawg0f Variable Proporti

v Laws of Returns to Scale - Differenc tween Laws of variab 12
proportion and returns to scale — Ec of Scale — Internal and
External Economies and Diseconomi ’s equilibrium.
Market Structure
Price and Output Determi
Period and Long Peri ,
Policy, its importan Pricing Methods and Obje
\Y/ Determination  undef™ Monopoly, kinds of 12
Discrimination, Dete tion of Pricegs
of Firm in
es, “Kinked
60

Reference Books

1 n, Business Economics-Margham Publications, Chennai.

9 P.L. Mehta gerial Economics—Analysis, Problems & Cases, Sultan Chand & Sons,
New Delhi.

3 Peter Mitcfielson and Andrew Mann, Economics for Business-Thomas Nelson Australia

4 Ram singh and Vinaykumar, Business Economics, Thakur Publication Pvt. Ltd, Chennai.

5 Saluram and Priyanka Jindal, Business Economics, CA Foundation Study material,

Chennai.




NOTE: Latest Edition of Textbooks May be used

Web Resources

1 https://youtube.com/channel/UC69_-P77nf5-rKrjcpVEsqQ
2 https://www.icsi.edu/
3 https://www.yourarticlelibrary.com/marketing/pricing/produc
objectives-basis-and-factors/74160
MAPPING OF COURSE OUTCOMES AND ROGRAMME
OUTCOMES & PROGRAMME SPECIFIC OUTCOMES
€O Ipo1|Po2| PO|PO4|POS| POB|PO7 PSO7
Co1 3 2
CO2 3 3
COos3 3 3
CO4 3 3
TOTAL | 12 | 11 10

33—

rong, 2- Medium, 1-

C-1:DIG

AL BANKID

_ N Marks
Subject L T redits Inst External
ode Hours CIA Total
2 25 75 100

Course Outcomes:

After uccessful complétion of the course, the students will be able to:

COL1:

Describe @
core feature

l Explain Digital Banking Fundamentals and Card Technologies Identify the
digitel banking products and explain the evolution of bank cards, including
EMV and NF nologies, while understanding the basic implications of Non-Performing
Assets (NPA) and customer education.

COz:

Apply Diverse Payment Systems and Settlement Mechanisms Execute and implement
various domestic and global payment methods, such as IMPS, AEPS, and RTGS, by
applying the appropriate protocols for RuPay security and Cheque Truncation Systems in
real-world banking scenarios.

COa3:

Integrate Mobile Banking and Security Protocols in E-Commerce Apply internet and
mobile banking features to corporate and individual retail contexts, while utilizing

cybersecurity measures, Blockchain technology, and cryptocurrency concepts to safeguard

6


http://www.icsi.edu/
http://www.yourarticlelibrary.com/marketing/pricing/product-pricing-

digital transactions against fraud.

CO4: |Analyse Terminal Infrastructure and ATM Network Planning Analyse the operational
efficiency of POS terminals, Cloud-based systems, and ATM/CDM networks (Brown vs.
\White Label) to optimize onsite/offsite deployment and evaluate the effectiveness of
surveillance and fraud prevention strategies.

Unit Contents No. of
Hours
Digital Banking Products
Digital Banking —Meaning — Features - Digital Banking Prod -Features -
I Benefits — Bank Cards —Features and Incentifes of Bank cards - T of Bank
Cards — New Technologies- Europay, 6
Go, Near Field Communication (NF,
Banking Products -Non-Performing
Payment System
Overview of Domestic and
I Secure — Immediate
Platform (NUUP)- 6
Enabled Payment S
Time Gross Settlem
(NEFT)- Innoyative
Mobile
Mobile eatures and Diversity -
tion with e-Commerce 5
ber Security — Block chain

Financial
and Whiteflabel ATMs - ATM & CDM Network Planning - Onsite / Offsite - 6
ATM secUrity, Surveillance and Fraud Prevention.

Total 30




Recent Trends in Digital Banking

Faculty member will impart the knowledge on recent Developments in Digital Banking to the students
and these components will not cover in the examination.

Text Books:
1. 1IBF, 2019. Digital Banking. Taxmann Publications, New
2. Gordon E. &Natarajan S. 2017 Banking Theory, Law an

3. Ravindra Kumar and Manish Deshpande. 2016 E-Banking.Pacific sInternational,2016.
4. UppalR.K.2017 E-Banking: The IndianExperien i icati .
Supplementary Readings:

1. Arunajatesan S 2017 Technology in Bankd

2. Digital Banking 2016 Indian Institute
Limited New Delhi.

3. Indian Institute of Banking and
Mumbai

4. Subba Rao S and Khan
Himalya Publishing H

.L 2014 Pri
, Mumbai.

Web Reference:

1 BANKING_THEORY_AN

CcO PSO3 | PSO4|PSO5| PSO6| PSO7

TOTAL 1119 16 | 8|9 |8]12] 5 7 10 9 11 7 8

3 — Strong, 2- Medium, 1- Low


http://www.himpub.com/documents/Chapter1859.pdf

SEC - 1: MS OFFICE

Subject Inst Marks
L T P S Credits ' External
Code Hours CIA (Practical) Total
50
2 2 50 (Internal | 100
Examiner)

CO1:| Describe the fundamental components of th

CO2:| Apply advanced formatting technj i formulas,
functions to solve routine data processing an nt styling tasks.
CO3:| Analyse complex datasets usin i
examine document structur
Mail Merge.

CO4:| Evaluate the effective

professional document
scratch.

s of different visual layouts
utomated spreadsheets, and intera

ions from

Unit Contents No. of
Hours
Microso
Working document — Revising and
Formatting atermark - Background and 5

Idths and row heights, using Auto format, creating and printing a
chart, Page Layout, converting files into a different format, finding total in rows
and columns and Mathematical Expression Such as Add, Subtract, Multiply and
Divide.

Microsoft Excel-11
v More Advanced Excel Functions: Normal, Page Layout, Page Break View —

6



Employing the Freeze Panes Tool — Employing Financial Functions: PMT,

RATE, NPER, PV, FV — Logical Functions: AND, FALSE, IF, NOT, OR, 6
TRUE-BAHTT EXTT ext. Function —LEFT Concatenation — Using LOWER

and UPPER — Value Function — Examining Date & Time Functionality.

Microsoft Power Point:

\Y Applying the Auto-content wizard to Create and Store a jFesentation - Design
template Creating a Blank presentation — Openi Previously- made 6
presentation — Adjusting the Background— Choosin ntation Layout —
Establishing the Presentation Style;

30

List of Practical:

MS-WORD

MS-POWERPOINT

1. Enter the chairperson’'s speech,
implement the following pr
size, adjusting the style,
spacing, verifying spelli
pages and page numbers,
Prepare an invitatign for t
Prepare a class tife table ations: Inserting the
table, data e i i g and deleting the
rows and co

and agenda, and
ing, varying font

wmn

stomer’s account indicating simple and
ns for 10 different customers using mathematical

1. Construct presentation slides that display the five levels of a company's hierarchy
utilizing an organization chart.

2. Create slides for the news headlines of a well-known television network. The
presentation ought to include the following transitions: Topto Bottom, Bottom to
Top, zoom in and Zoom Out. The presentation should be able to run in custom
mode.




3. Create slides for the Seminar/ Lecture Presentation featuring animation and
complete the following: Develop multiple slides, alter background color, and in
corporate word art to adjust font color.

Text Books:

1. A First Course in computers Based on Windows 8 and MS Office2013)
by Sanjay Saxena, Edition2015, Vikas Publishing House Pvt. Ltd. New
Delhi.

2. Fundamentals of Information Technology & MS Offi
MS, RamanpreetKaur, Edition2015, Kalyani Publis

3. Excel2019—AII-in-%ne by Lokesh Lalwani,

BPBPublications;1 edition(1Jauary2019); BPB Publication
4. Jordan Gold meter 2014Advanced Excel

Supplementary Readings:

1. Sterling Libs Fcca 2016 Advance : ch function

Straight Publications USA
2. Chris Urban 2016 Advanced
3. Lokesh Lalwani 2019

4. . RituArora2018 Adv

Web Reference:

1 -exercises-for-students/

d-conditions-in-excel.html

B~ oo

werpoint-exercises-for-

Teghnical Accuracy - 25 Marks
oce - 10 Marks
Endorsement - 5 Marks.

External
Record B


http://www.klientsolutech.com/list-of-microsoft-word-exercises-for-students/
http://www.guru99.com/logical-functions-operators-and-conditions-in-excel.html
http://www.educba.com/text-function-in-excel/
http://www.cours-gratuit.com/powerpoint-courses/ms-powerpoint-exercises-for-

MAPPING OF COURSE OUTCOMES AND ROGRAMME
OUTCOMES & PROGRAMME SPECIFIC OUTCOMES

co PO1|PO2| PO3 PO4|PO5| PO6| PO7| PSO1 | PSO2 | PSO3| PSO4 | PSO5 | PSO6 | PSO7
col 2 12 -1T3]111 1 1 1 1 3 1 1
2 22 - 3 2
CcOo2
co3 2 [ 3] 212 3 3
coa 2 | 313 - 2 3
ToTAL | 8| 919 |2 9 9

FOUNDATION COQURSE (OR) BRIDGE COURSE

FUNDAMENTA
Marks
Subject
Code L External Total
75 100
Objective
The bridge course aims trants with an
objective to provide ade o hard core of
repare themselves before

liabilities oduct pricing based on established legal and market standards.
CO3 Analyse ghe relationship between accounting and auditing, and examine the
hindrances to trade and the effectiveness of various advertising media.
CO4 Evaluate the residential status and tax slabs for filing returns, and formulate 4

comprehensive entrepreneurial profile or audit plan based on business
characteristics.

Unit Contents No. of
Hours

6



Commerce-Introduction:

Definition of Commerce -Importance of Commerce - Meaning of barter
I system — business — industry — trade - hindrances of trade - branches of
Commerce.

Accounting-Introduction:
Book-Keeping-Meaning -Definition —Objectives; Accounting - Meaning —
T Definition - Objectives, Importance, Advantages and Limitations; Methods
of Accounting - Single Entry and Double Entry - ng of Debit and
Credit - Types of Accounts and its rules - Personal Real Accounts
- Nominal Accounts.

Marketing & Advertising:

i Marketing- Meaning, Definition - F
Consumer - Standardization and
AGMARK - ISI aracteristics, Kinds o

Auditing - meanin
Distinction between sic Principles of Audit -

Tax histo i ted Income U/S 10 -
V Canons o and Administration -
Residential

Dr. N. Rajan

4. Jayashree
Publications. Chennai

5. Sundar K. and Paari, 2016 Auditing Vijay Nicole, Imprints Private Ltd, Chennai.

6. T. Srinivasan 2024 Income Tax & Practice —Vijay Nicole Imprints Private Limited,
Chennai.

2023 Marketing, Sultan Chand & Sons. New Delhi
(Reprint  2017) Entrepreneurial Development, Margham



MAPPING OF COURSE OUTCOMES AND ROGRAMME
OUTCOMES & PROGRAMME SPECIFIC OUTCOMES

co PO1|PO2|PO3|PO4| PO5| PO6| PO7| PSO1| PSO2 PSO3 | PSO4| PSO5| PSO6| PSO7
COo1 3 1
CO2 3 1
CO3 3 3
CO4 3 2
TOTAL | 12 7
Sgt())jdegt Credits CIA g(?gr;al Total
25 75 100

| impact of changes in partnership structure, specifically
atment and profit-sharing during the admission, retirement, or

Co4 the insolvency status of partners using the Garner vs. Murray rule and

. Contents No. of
Unit
Hours

Hire Purchase and Instalment System

| Hire Purchase System — Accounting Treatment — Calculation of Interest
- Default and Repossession - Hire Purchase Trading Account -
Instalment System - Calculation of Profit

18

6



Branch Accounts

Branch — Dependent Branches: Accounting Aspects - Debtors system -
Il Stock and Debtors system — Distinction between Wholesale Profit and
Retail Profit — Independent Branches (Foreign Branches excluded). 18

Partnership Accounts - |
Partnership Accounts: —Admission of a Partner — Treatment of
Goodwill - Calculation of Hidden Goodwill —Retirementf a Partner —
Death of a Partner.

i 18

Partnership Accounts - Il
Dissolution of Partnership - Methods — Settlement of
Regarding Losses and Assets — Realizati

v insolvent — All Partners insolvent — 18
Theory — Accounting Treatment -
Accounting Standards’tor financial reporting (The
Obijectives and Uses @f Financial Statements for Users-Ro
Accounting Standardss Development O punting Standards In
\ India 18
Role of IERS- IFRS AdQC gence entation Plan
in India AS- An Introduction - Difference bet Ind AS and
IFRS.
\ TOTAL 90

THEORY 20% & RROE 80%

Textbooks

Radha swamy af@l R.L. GUF dvaneéd Accounting, Sultan Chand, New Delhi.

ukla T.S¥Grewal & S.€8GHpta, Advance Accounts, S Chand Publishing,

\

3 . Gupta and™V pta, “Financial Accounting”, Sultan Chand, New Delhi.

4 S Pdain and K. L. Narang: Financial Accounting- I, Kalyani Publishers, New Delhi.

5 T.S. Redt urthy, Financial Accounting, Margam Publishers, Chennai.

Reference Books

1 Dr. S.N. Maheswari: Financial Accounting, Vikas Publications, Noida.

2 Dr. Venkataraman& others (7 lecturers): Financial Accounting, VBH, Chennai.

3 Dr. Aru!anandan and Raman: Advanced Accountancy, Himalaya publications,
Mumbai.

4 Tulsian, Advanced Accounting, Tata MC. Graw hills, India.

6



Charumathi and Vinayagam, Financial Accounting, S. Chand and sons, New

> Delhi.
NOTE: Latest Edition of Textbooks May be Used
Web Resources

1 https://www.slideshare.net/mcsharmal/accounting-for-depreciation-1

2 https://www.slideshare.net/ramusakha/basics-of-financial-accounting

3 https://www.accountingtools.com/articles/what-is-a-singledentry-system.html

MAPPING OF COURSE OUTCOMES AND ROGRAMM
OUTCOMES & PROGRAMME SPECIFIC OUTCOMES
(6{0)

PO1|PO2|PO3 | PO4| PO5| PO6 PSO2

PSO3

PSO4

SO6 | PSO7

Marks
_ Inst.
Credits Hours CIA | External | Total
4 5 25 75 100

Course Outcomes

CO1

Define €ore marketing concepts and describe the evolution of marketing, market
segmentation criteria, and the consumer buying decision process.

CO2

Apply the 4Ps of the Marketing Mix and pricing strategies to solve specific
business scenarios and manage the stages of New Product Development.

CO3

Analyze the effectiveness of various promotion channels (Traditional vs. Digital)
and differentiate between distribution channels for consumer and industrial goods.

6



http://www.slideshare.net/mcsharma1/accounting-for-depreciation-1
http://www.slideshare.net/ramusakha/basics-of-financial-accounting
http://www.accountingtools.com/articles/what-is-a-single-entry-system.html

CO4  |Evaluate global marketing environments and recent trends (E-marketing, CRM) to
design integrated marketing strategies and competitive research frameworks.

No. of
Hours

Unit Contents

Introduction to Marketing
Meaning-Definition and Functions of Marketing— Evolution
conceptualizations — Innovations in Modern Marketing.
Importance of Marketing - Classification of Marke
Marketing.

Market Segmentation

Behavioral.
Targeting and Positioning

Introduction to Consumer Beha
]| Process and Post Purchase Bebavior — Mo
Motivation.

Buying Decision
eud’s Theory of

Product and Price

Marketing Mix—an
Introduction
Cycle—Pg

1 — Product Life

cing Pricing 15

15

ent social responsibility — marketing — Recent
marketing — A basic understanding of E-marketing, M-
iling — CRM — Market Research — MIS and Marketing 15

Total 75

Textbooks

Philip Kotler, Principles of Marketing: A South Asian Perspective,
1 Pearson Education. New Delhi.




Dr.C.B. Glg)ta &Dr. N. Rajan Nair, Marketing Management, Sultan Chand &

2 |Sons, New Delhi.
Dr. Amit Kumar, Principles of Marketing, Shashi Bhawan Publishing House,
3 |Chennai.
4 Dr. N. Rajan Nair, Marketing, Sultan Chand & Sons. New Delhi
5 Neeru Kapoor Principles of Marketing, PHIL earning, Delhi
Reference Bogks
1 Prof. Kavita Sharma, Dr. Swati Agar pciples of Marketing Book, mann,
New Delhi.
Dr. J. Jayasankar, Marketing Management, N mn Publications, Chennai.
Assael, H. Consumer Behawi@rand Marketing A SA: PWS-Kent
4 Hoyer, W.D. And Maginnis, D.J., COsumer Behavio A: Houghton in
Company
5 Baker M, Marketing'Management and Strategy, Macmillan B , Bloom bury

Publishing, lndia.

NOTE: Latest Edi

)n of Textbo

Web Resources

https:// i0/roadmapping/guide/marketing/introduction

https:// entation.asp

e

ACO

MAPPING OF COURSE G OMES AND'ROGRAMME
OUTCOMES & RROGRA

PECIFIC OUTCOMES

RO3 \ D4 PO5 PO7| PSO1| PSO2 | PSO3| PSO4 | PSO5 | PSO6 | PSO7
CO1 - 2 - - 1 2 - 1 2
Cc02 113 |2 1 - 3 1 1 3 2
CO3 3 12| 2 - - 1 2 3 1 3
CO4 3 2 1 3|3 |3 ]3 - - 2 2 3 2 3
TOTAL (11 |10 | 9 | 6 | 7 |10 | 9 1 0 7 7 7 7 10

3 — Strong, 2- Medium, 1- Low



http://www.aha.io/roadmapping/guide/marketing/introduction
http://www.investopedia.com/terms/m/marketsegmentation.asp

ELECTIVE Il - OFFICE MANAGEMENT &
SECRETARIAL PRACTICE

Subject . Inst. Marks
Code L|T|] P |S Credits Hours

CIA | External | Total

4 3 4 25 75 100

Course Outcomes

CO1 | Describe the fundamental concepts, functions, and evo
and explain the core principles of managing office space, en
responsibilities.

ure of a modern office,
ent, and secretarial

CO2 | Apply appropriate filing systems, indexing methods, and modern te
organize office records, manage communicagfon channels, and handle
tasks efficiently.

ogical tools to
ine secretarial

CO3 Analyze office systems, workf ayout designs to identify
inefficiencies and determine the i ery,
and safety requirements.

CO4 Evaluate the effectivenes
structured office layQ
Agendas and Min

existing record
vs, and formal
8) that optimiz&administrative

Unit Contents

Modern Office and unctioq
Introductighl — Mea
The P 2 of an Office——OTFICE Functions — Ir
The Cf Office—The Paperless Office — O
Elements=" ions — Office Manager — Su
Manager ‘k ommandme

Office Activities —
tance of Office—
e Management -
ss Rules for Office

12

Office Spageand onment Mane t

Introductio Princ Location ofOffice — Office Building —
Office Layout=-Prepar ayout— Re-layout — Open and Private
Offices — NeWATrends i ayout. Office Lighting— Types of
ing Syste Designi ighting System - Benefits of Good
| Offige\, —Ventilafton—Interior Decoration - Furniture —
Freed0 0Ise and Dust — Safety from Physical Hazards—
anitary Requ —Cleanliness —Security—Secrecy.

12

ice Systems and Procedures

ThegSystems Concept —Definitions—Systems Analysis —Flow
of WG Analysis of Flow of Work — Role of Office Manager
in Syste and Procedures — Systems Illustrated - Office
Machinegiand Equipment’s. Office forms — Design, Management
and Control

" 12




Records Management

Records — Importance of Records — Records Management —
Filing —Essentials and Characteristics of a Good Filing System —
Classification and Arrangement of Files — Filing Equipment —
Methods of Filing — Modern Filing Devices — Centralised vs. 12
Decentralised Filing — Indexing — Types of Indexing—Selection of
Suitable Indexing System—The Filing Routine — The Filing Manual
— Records Retention — Evaluating the Records Mapagement
Programme—Modern Tendencies in Records Making

Secretarial Practice

Role of Secretary: Definition; Appointment, Duties€@nd nsibilities
of a Personal Secretary - Qualifications for Appointment rsonal
Secretary. Modern Technology and Office Communication, ail, 12
Voice Mail, Internet, Multimedia, Scannef, Video-Conferencing,
Casting. Agenda and Minutes of Drafting, Fax-Messages,
Email. Maintenance of Appointm

TOTAL

books

R S N Pillai & Bag 1, Office agement, S blications,
Delhi

P.K. Ghosh, OfficeéManagement, Sultan Chand & Sons, .

R.K. Chopra, Offi anageme i lishing House, Mumbai.

Bhatia, . Princi s Press, New Delhi.

g1 | BN -

Leffi | and Robb of Offic agement, Tata McGraw-
Hill,

Reference Books

Chhabragy. ern BusinessiOrganisation, npat Rai & Sons New
Delhi.

Terry, GeQrge R, anagemen ontrol, Irwin, United States.

Duggal, Balraj, Offi ement and'*€ommercial Correspondence, Kitab
Mahal, Ne Ihi.

r. 1.M. Sahaly Office Ma & Secretarial Practice, Sahitya Bhawan
ications, Delhi.

inciples ffice Management, Himalaya Publishers,

Mum

NOT

test Editio tbooks May be Used

Web Resources

ht accountlearning.com/basic-functions-modern-office/

https: “princeton.edu/records-management-manual/records-
manage -concepts-definitions

https:/. .yourarticlelibrary.com/secretarial-practice/secretarial-practice-
definition-importance-and-qualifications/75929



https://accountlearning.com/basic-functions-modern-office/
https://records.princeton.edu/records-management-manual/records-management-concepts-definitions
https://records.princeton.edu/records-management-manual/records-management-concepts-definitions
https://www.yourarticlelibrary.com/secretarial-practice/secretarial-practice-definition-importance-and-qualifications/75929
https://www.yourarticlelibrary.com/secretarial-practice/secretarial-practice-definition-importance-and-qualifications/75929

MAPPING OF COURSE OUTCOMES AND ROGRAMME
OUTCOMES & PROGRAMME SPECIFIC OUTCOMES

CO

PO1|{PO2PO3 | PO4| PO5| PO6| PO7| PSO1 | PSO2 | PSO3| PSO4 | PSO5 | PSO6 | PSO7
coi 3 11| 2 11 - 2 3 - 1 - - 1 1
2 12133 |1 1
CO2
cO3 2 131222 1
co4 113|321 2
- Medium,
R — 1l
ODNMENT
Marks
Subject L External
Code CIA Total
4 25 75 100

ourse Outco

epts of the business environment and explain the
d social elements that influence

damen
legal, ecO
erations.
of the Indigm Constitution and government-business

avigate regtlatory requirements and social responsibilities in a
ontext.

Describe the
various politi
anizational @
vledg

relati@
real-worldbe

CO3

of macroeconomic parameters (GDP, Fiscal Deficit) and
on strategic business decisions and market

nalyze the impa
teCAnglogical dynamics
competitiveness.

CO4 Evaluate the'influence of foreign culture and technological transfers on the Indian
market t@"formulate adaptive business strategies for a globalized environment.
Unit Contents Hours
An Introduction
The Concept of Business Environment - Its Nature and Significance
I —Elements of Environment- Brief Overview of Political — Cultural 12

— Legal — Economic and Social Environments and their Impact on
Business and Strategic Decisions.




Political Environment
1 Political Environment — Government and Business Relationship in 12
India — Provisions of Indian Constitution Pertaining to Business.

Social and Cultural Environment

Social and Cultural Environment — Impact of Foreign Culture on
1 Business — Cultural Heritage - Social Groups - Linguistic and 12
Religious Groups — Types of Social Organization — Relationship
between Society and Business - Social Responsibilities of Business.

Economic Environment
Economic Environment — Significance and Elemepi§“e
Environment - Economic Systems and their ImpaCt of BuSiness — 12

conomic

Vv Macro Economic Parameters like GDP - Growth Rate of Population
— Urbanization - Fiscal Deficit — Plan Investment — Per
Income and their Impact on Business Deci§ions.
Technological Environment
Technological Environment — CaRCep leaning - Features of
\ Technology-Sources of Technology D ics - Transfer of
Technology- Impact of Teghnology on gss - Status of
Technology in India- Detergain@nts of TechnolO nvironment.
\_ A L .
Textbooks
1 C. B. Gupta, Busine VironmenisgS d & Sons, New Delhi
9 Francis Chérunilam, B a Publishing House,
Mumbai
3. Dr. V.Q Business Environment, SBPD PubliShing House, UP.
4 Aswathappa entials of Business Environme imalaya Publishing
' House, B
5 Rosy JoshiySanga oor & Priya N , Business Environment, Kalyani
' PublicationsgNew D

ence Books

eenakeshavpallwar, Busi Avironment, PHI Learning Pvt Ltd, New Delhi

2. hsaleem, BUsiness Envi ent, Pearson, New Delhi

B ess Envirgpment, Margham Publications, Chennai

4. Namitha Business Environment, Vijay Nicole Imprints Ltd., Chennai

5 an Worthingto is Britton, Ed Thompson, The Business Environment,
' Prentice Hall, NeW Jersey

NOTE: Latest E@ition of Textbooks May be Used

Web Resources

1 www. mbaofficial.com

www.yourarticlelibrary.com

www.businesscasestudies.co.uk



http://www.mbaofficial.com/
http://www.yourarticlelibrary.com/
http://www.businesscasestudies.co.uk/

MAPPING OF COURSE OUTCOMES AND ROGRAMME
OUTCOMES & PROGRAMME SPECIFIC OUTCOMES

co PO1| PO2| PO3| PO4| PO5| PO6| PO7|PSO1| PSO2PSO3 | PSO4| PSO5| PSO6| PSO7

COo1 3 1 2 2 - 2 2 1 1 1 3 - 1 2
1

CO2 3 2 2

CO3 3 3

CO4 3 3

TOTAL | 12 | 9

Subject
Code

bility, and propose strategic frameworks for a country to
rowth" while maximizing gains from trade.

Contents No. of
Hours

Unit

Introducti 0 International Trade — Meaning — Definition -
I Differencg”between Internal and International Trade — Importance 12
of International Trade in the Global context




Theories of International trade: Classical theories - Adam smith’s
theory of Absolute Advantage — Ricardo’s Comparative cost theory
- Modern theories of International Trade - Haberler’s
Opportunity Cost theory — Heckscher —Ohlin’s Modern theory — 12
International trade and Factor Mobility Theory — Leontiff’s Paradox
- International trade and economic growth theory - Immiserating
growth theory.

Balance of Payments — Components of Balance of Payments -
Current account, Capital account & Official settlement
Disequilibrium in BOP -Methods of correcting Dis
Balance of Payment adjustment Theories -
mechanism.

Balance of Trade — Terms of Trade — Meaning — Definitio
Difference between BOP and BOT.

12

International Economic Institutions ternational Monetary
System - Bretton Woods rence - IMF -
Obijectives, Organizational struct ship — Quotas —

v Borrowing and Lending
Programme of IMF — SDRs dia and IM
UNCTAD.
v World Trade Organization (WTQO) — Ftinctions and O
Agricultural Agreements — GATS - TRIPS — TRIMS.
~_TOTA \ 60
1 Francis nilam, Interne ade ando [Management — Himalaya
Publishi e - Mumbai —04.
Paul.R. d Maurice Obstfeld, InternationallEconomics (Theory and
2 Policy) -
Pearson EdUgatio Addison Wesley.Loagian (P) Ltd. - Delhi — 92.
Robert J. Caraugh, jonal Econo homson Information Publishing
Group -

Wadsworth Publishing Co -Califgrnia.

. Mannur, Intégnational E€ fies — Vikas Publishing House (P) Ltd — New

Bims & Richa Banerjgé, Introduction to International Business,
imalaya Pt Mumbai

Reference Books

1 Dr.TAryamala, Vijay Nicole, International Trade, Chennai

2 Avadha A Ipternational Financial Management, Himalaya Publications,
Mumbai

3 Punam Agarwal and Jatinder Kaur, International Business, Kalyani Publications,
New Del

4 S Sankaran, International Trade, Margham Publication, Chennai

5 C B Gupta, International Business, S Chand Publishing, New Delhi

NOTE: Latest Edition of Textbooks May be Used




Web Resources
1 https://opentext.wsu.edu/cpim/chapter/2-1-international-trade/
2 https://www.economicsdiscussion.net/balance-of-payment/balance-of-payments-
international-trade-economics/30644
3 https://www.wto.org/english/thewto e/countries e/india e.htm
MAPPING OF COURSE OUTCOMES AND ROGRAM
OUTCOMES & PROGRAMME SPECIFIC OUTC

CO  |po1|Po2|PO3|PO4| POS| POS| PO7| PSO1 PSO6 | PSO7

COo1 3 2

CO2 3 3

CO3 3 3

CO4 2 3
TOTAL | 11 11

ill Enhance Course SEC-2
i‘ T TECHNOLOGY FOR CQ ERCE
| Marks

Subject st.

code | E| TWP cia [Btemal oo

3 25 75 100

\ Cou Dutcomes
CC ‘ Defir Binet terminology and describe the various methods of connecting to the

internet, inclti@ p, high-speed, and LAN integrations.

CO2

ply e-mail comma and protocols to manage communication, file transfers, and
voldme control in a secure environment.

CO3 | Anal e differences between various internet services like Usenet, Mailing Lists,
and Vide@ €anfefencing to determine the most effective tool for specific communication
needs.

CO4 | Evaluate ghe credibility of web resources and design a comprehensive search strategy
using various search engines and web directories to extract specific information.

Unit Contents Hours

Internet Concepts
Introduction — Internet Connection Concepts — Connecting to Dial- 9
up Internet Accounts — High Speed Connections: ISDN, ADSL, and
Cable Modes — Intranets: Connecting LAN to the Internet.

6



http://www.economicsdiscussion.net/balance-of-payment/balance-of-payments-
http://www.wto.org/english/thewto_e/countries_e/india_e.htm

Unit 11: E-mail Concept

E-mail Concepts — E-mail Addressing — E-mail Basic Commands —
Sending and Receiving Files by e-mail — Controlling e-mail Volume —
Il Sending and Receiving Secure e- mail. 9

Unit I11: Internet Services
Online Chatting and Conferencing Concepts — E-mail Mailing Lists —
Usenet Newsgroup Concepts — Reading Usenet Newsgroups — Video

Il Conferencing. 9
Unit IV: Web Concepts and Browsers
World-Wide-Web Concepts — Elements of Web — Clients and Se

v D URL and TP —Web Browsers — scape Navigator a 9

Communicator-Microsoft Internet Explo

Unit V: Search Engines
V  Search Engines — Web Directgries — Micro
Searching for Information — B
Subscriptions and Chan
Resources — New a
Investing — Entertain
and Communities, H

rnet Explorer —

t — Shopping — Travel, Kids, Te
and Medicine, Religion and Spirit

45

ews Leon- Internet for everyongy;l.eon Tech world, Chennai,
India, 2000.

2. Kamlesh N. iness on th n India Ltd., 2002

. Kamlesh N. eek A. Aga — Web the Net — An introduction

i McMuillan Tdia Ltd., 2002

ference-Internet”, TMG Pub., New Delhi,




MAPPING OF COURSE OUTCOMES AND ROGRAMME
OUTCOMES & PROGRAMME SPECIFIC OUTCOMES

co PO1|PO2| PO3| PO4| PO5| PO6| PO7| PSO1| PSO2 | PSO3| PSO4| PSO5| PSO6 | PSO7

COo1 2 1 - - 3 1 2 - - - - 3 - 1

cO2 2 1 3 2 3 1 2 1 2 1 2 3 1 2

CO3 1 2 3 - 2 2 2
CO4 2 3] 2 1 3|12 3
TOTAL | 7 7 8 | 3 |11 | 6 8

Subject )
Code L T P Credit Total
2

Courses@

100

COL:| Describe the fundaafental conce
the Indian securi parket.
CO2:| Hlustrate the m of primary market floatation, includingB@ok building and pricing, while
determining the SRECH es of various intermediaries in a newzissue.
CO3:| Examine the secondar t trading mechagics and the imp@et of SEBI regulations (ICDR and
LODR) on investor protec market transpe
CO4: | Evaluate the efficiengy of the grialization pro and formulate a comprehensive strategy for
navigating the regulatopysand pro requirements‘of modern stock trading.

en Hours

offs, and the structural evolution of

N
| oncep of \Securities; JConcept of return; Concept, types and
rement© opment of Securities market in India 9

PrimaryMarket

Primary et Concept, Functions and Importance; Functions of New Issue
Market (IPOERO&OQFS); Methods of Floatation- fix price method and book
Il |building method cing of Issues; Offer Documents; Appointment and Role 9
of Merchant Bankers, Underwriters, Lead Managers, Syndicate Members,
Brokers, Registrars, Bankers, ASBA; SMEIPOs and Listing of Securities.

Secondary Market

Secondary Market Concept; Functions and Importance; Mechanics of Stock
Market Trading- Different Types of Orders, Screen Based Trading, Internet 9
Il |Based Trading and Settlement Procedure; Types of Brokers.




Regulatory Framework

Regulatory Framework SEBI (Issue of Capital and Disclosure Requirements)
v Regulation 2018; Stock Exchanges and Intermediaries; SEBI and Investor| 9
Protection; Securities Contract Regulation Act and SEBI (Listing Obligations
and Disclosure Requirements) Regulation 2015.

Dematerialization
V  Demat Trading Concept and Significance; Role of Depositories and Custodian 9
of Securities in Demat Trading; SEBI Guidelines and othgf” Regulations
Relating to Demat Trading; Procedure of Demat Trading.

Total

45

Practical Exercises:

The learners are required to:

1. Prepare the steps involved in pre and
case of IPO/FPO.

2. Make a comparative ana
parameters of succe

of IPOs to ide
and causes of failure.
3. Expose themsel o trading screén of National S
Exchange ( seindia.com) and demonstrate
a) Procedure of plaging buying/selling.oge
b) Trading®orksta i
(Futuregfand Option
4. Le at trading and Investment with the
help O nt software (Working on Virtual

trading ;l
Market

aculty member will impart the edge ap recent trends in Stock Market tothe
and these compenents wi in the examination.

et and financial derivative markets

Trends in Sto¢

Book
prdon, E., & K. 2019. Financial Markets and Services.
Delhi: HimalayailPublishing House. New Delhi

2. Benjamin, G. 1949. The Intelligent Investor. New York: Harper Publishing.
3. Dalton, 3\, 2001. How The Stock Market Works? New York: Prentie Hall
Press. Ma i

4. Machiraju, OiQ.Merchant Banking. New Delhi,
New Age Publishers.

Supplementary Readings:
a. Gitman and Joehnk 2015, Fundamentals of Investing, Pearson Publications, New Delhi.
b. Chandra Prasanna, 2017, Investment Analysis and Portfolio Management, Tata McGraw Hill,
New Delhi.
c. Damodaran Asath 2016, Investment Valuation: Tool and Techniques for Determining

the value of any Asset, Wiley Finance., Ne6w Delhi


http://www.nseindia.com/

Bhole L.M 2015, Financial Institutions and Markets Tata McGraw Hill Publishing Company
Ltd, New Delhi
Note: Latest edition of the books may be used

MAPPING OF COURSE OUTCOMES AND ROGRAMME
OUTCOMES & PROGRAMME SPECIFIC OUTCOMES

€O 1po1|Po2|P0O3| PO4| POS PSO6 | PSO7
co1 3121 -] - 2
Cco2 312221 2
CO3 |3 |3 |2]3]2 3
CO4 2 32|23 2
TOTAL |11 |10 | 7 | 7 10 9
3 — Strong, edium, 1- L
& DEVELOPMENT
Marks
Sgt())jdegt L Credits CIA External Total
2 25 75 100

purse Outcomes

Describe the fundamental con entrepreneurship, including idea generation techniques,

orms of organization, and tl pathways to starting or acquiring a venture.
proceduresfor intellectualproperty protection (Patents, Trademarks, Copyrights) and

exect gquired to accessgvarious funding sources, including government schemes

ike Startup

COa:

A ze market d hrough geographical, economical, and competitive analysis to
identifys viable business opportunities and evaluate the criteria used by venture capitalists for
funding

CO4: Evaluate potential business risks and harvest strategies to design a comprehensive, well-
conceived b S plan that integrates marketing, operations, management, and financial
milestones.

Unit Contents Hours

Starting New Ventures: Meaning and features. Opportunity|
identification. The search for new ideas Source of innovative ideas.
Techniques for generating ideas. Entrepreneurial imagination and
creativity: The role of creative thinking. Developing creativity. 9
Impediments to creativity. The pathways to New Ventures for|

6



Entrepreneurs, Creating New Ventures. Acquiring an established
\Venture: Advantages of acquiring an ongoing Venture. Evaluation of key|
issues. Franchising: How a Franchise works. Franchise law. Evaluating
the franchising opportunities.

Legal Challenges in Setting up Business Intellectual Property
Protection: Patents, Trademarks, and Copyrights. Requirements and
Procedure for filing a Patent, Trademark, and Copyright. Legal acts
1 governing businesses in India. Identifying Form of Organization and 9
their procedures and compliances.

11! Alternate Sources of Financing for Indian Entrgp : i 9

Business Incubators and Facilitators.
Investors. Government schemes for nef
Stand Up India, Make in India, etc

risk capital: Angel
ike: Start up India,

Customer Analysis, Geg
Linguistic Analysis, Sal
Research Sales Forecasti

Analysis and Competition Analy
Evaluation. Pricing Decision.

Developing
V  Plan: Execu
Niche and
Operations. M
Milestone Sched

eting: Market
Development.
arvest Strategy.

45

renttechniquesanddescribesourcesof innovative ideas.

an ongoing venture with a case study.

3. Present an R like patents along with comparative analysis of

anted in similar field.

4. Present acompa sis of various government schemes which are suitable for the business idea

(developed in exercise 1).
5. Develop a marketingiplan for the business idea (developed in exercise 1).

6. Prepare and present a well-conceived Business Plan.

Recent Trends in New Venture Planning & Development

Faculty member will impart the knowledge on recent trends in New Venture Planning &
Development to the students and these components will not cover in the examination.

6



Text Books:

1. Allen, K. R. (2015). Launching New Ventures: An Entrepreneurial Approach.
Boston: Cengage Learning

2. Barringer, B. R., & Ireland, R.D. (2015). Entrepreneurship: Successfully Launching
New Ventures. London: Pearson.

3. Kuratko, D.F., & Rao, T.V. (2012). Entrepreneurship: A
South- Asian Perspective. Boston: Cengage Learning

4. Donold F Kuratko and Jeffrey S Hons by 2021 New Vent
Routledge, USA

Supplementary Readings:

1. Colin Barrow Paul Barrow Robert Brown 20 Book: A Practical

MAPPING OF COUR
OUTCOMES RO

111 9

3 — Strong, 2- Medium, 1- Low
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